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Front & back cover art by Robin McClintock, Cultural District Authority grant 
recipient.   

Both pieces are a part of “Tell Me a Story,” a series of paintings and works on paper 
inspired by a collection of 19th century archival photographs taken at industrial sites 
within Tucker County. 
 
www.robinmcclintock.com 

Front: “What’s More Important?”(detail) — 2016 
Watercolor, graphite, wax 
22” x 30” 

Back: “38 Ways to Work” (detail) — 2016 
Digital transfer graphite, wax 
8 ½” x 11”  

All rights reserved by Robin McClintock 

Tucker County Cultural District Authority 
P.O. Box 491 
Parsons, WV 26287 
 
(740) 304-2930 
 
www.tuckerculture.com 
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“We are very fortunate for the grants that we have 

received and the hardworking community members 
that have put in blood, sweat, and tears into it all, but 

I’d like to continue to see that happen and to keep 
that growth happening.” 

̵̵— Jessica Waldo 
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Performance Agenda 
  

“We have folks coming in from out of the area and they try to 
capture the essence of Tucker County, and that’s hard to do. 

For me, that’s the uniqueness of Tucker County. You really 
can’t capture it in one word. It’s eclectic, it’s diverse, the 

culture runs deep here — I mean, through generations. It 
doesn’t matter what nook or cranny you visit in this county, 

you’re going to learn something new. It’s pretty fascinating; it 
really is.” 

— Diane Hinkle 

Photo courtesy Robert Burns 
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The History & Purpose of the Tucker County Cultural District Authority  
 
Senate Bill 561 (Appendix A) was entered to establish the Tucker County Cultural 
District Authority. The Committee is authorized to promote the cultural, artistic, 
historical, educational and recreational opportunities available in Tucker County and 
thereby increase tourism and economic opportunities in the area.  
 
The Tucker County Cultural District Authority is strengthened by a strong community-
based support in Tucker County to encourage, develop, and enhance the various 
aspects of the cultural tourism component of the regional economy. Opportunities exist 
to create, expand and complement areas of cultural, historical, archaeological and 
industrial heritage and educational interest in Tucker County. 
 
Early in our founding, we decided it was necessary to adopt a cultural tourism vision for 
Tucker County so that we could make informed, community-based decisions as cultural 
tourism developed. This document is a plan to accomplish that vision. Throughout the 
process, we have included input and participation with community stakeholders and 
residents to that we can lead tourism growth, but also preserve our County’s culture, 
heritage, and authenticity.  
 
To both lead tourism growth and maintain Tucker’s authenticity, we have adopted four 
tenets which you will see reflected in this document: Protect, Connect, Enhance, and 
Promote. This Performance Agenda will be a guide as the Cultural District Authority 
begins working to achieve its vision of a community-led cultural tourism plan.  
 
Tim Turner, Tucker County Cultural District Authority Board Member 
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Methodology 
 
With support from faculty at West Virginia University and a grant from the Benedum 
Foundation, the CDA board initiated a participatory planning process in the spring of 
2016 to gather data from local stakeholders.  Planning activities occurred from the 
spring of 2016 through the spring of 2017.  

- In-depth interviews conducted with 32 key informants (Appendix A) 
- Visitor survey conducted at various locations and festivals (Appendix B) 
- Resident attitudes toward tourism survey distributed to all residents of Tucker 

County with a valid mailing address (3,621 addresses) with 637 surveys 
completed and returned for a 17.6% return rate.  (Appendix C) 

- Inventory and mapping of local cultural assets (Appendix D) 
- Tourism business trends and impacts study conducted (Appendix E) 
- Asset opportunity mapping and site design through a participatory process 

including site and opportunities development, design, and visualization for sites 
with strong potential for design of physical access to increase tourism identified 
through community workshops (Appendix F). 

- Social design using ethnographic methods and design thinking tools to help 
identify ideas that address problems through participatory activities.  Graphic 
design skills were utilized to visualize these ideas to see threads of connectivity 
and issues that still need resolved and establish a tone and attitude that can 
create solidarity with a designed identity and campaign of visual and verbal 
messaging (Appendix G) 

Themes and strategies identified during these participatory activities were analyzed by 
the CDA board in order to establish the goals, objectives, and action strategies 
described in the performance agenda.   
 
Douglas Arbogast, West Virginia University Extension Service Rural Tourism Specialist 
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Goals & Objectives 

 
 

  

Photo Courtesy Joe Dumire   



PROTECT 
 

Page 4  TCCDA Performance Agenda 2017 

Protect 

With the continued development of Corridor-H, Tucker County is experiencing some 
considerable change. It is more important than ever to ensure the protection of cultural, 
historical, and recreational resources of this county. We will need to develop strategies 
that allow community stakeholders to control development so that Tucker’s towns and 
people, as well as its heritage, are respected.  

The Cultural District Authority will be a resource for organizations across the County 
such as the Tucker County Historical Society, Alpine Heritage Preservation, or Friends 
of the Blackwater. Through formalized partnerships, we hope to facilitate ongoing 
coordination to protect assets such as the Potomac Stone, Cottrill’s Opera House, and 
the Blackwater Canyon.   
 
While it is important to provide positive, enjoyable experiences for our visitors, it is 
crucial to remember that Tucker community and Tucker culture must be honored, 
supported, and protected. 

Dominic Piacentini, Tucker County Cultural District Authority AmeriCorps Member 

—————————— 

Objectives 

• Actively support the preservation initiatives of the county's cultural 
resources - Establish partnerships with lead organizations in preservation 
initiatives. Creating and signing Memorandums of Understanding. 
- Lead Organization: CDA 
- Action Steps:  

o Review & finalize MOUs with partners: May – April 2017 
o Develop a plan based on agreed-upon MOUs - board, AmeriCorps, & 

staff: May-June 2017 
o Develop communication channels with each partner - board & staff: 

June-July 2017, ongoing 
- Timeline: 1 year 

 
• Managed/Smart Growth - support land use regulations and a potential 

county planner/coordinator.  Assist the Planning Commission and any 
county coordinators/organizers in development, by offering our resources 
and leveraging our partnerships. 
- Lead Organizations: Planning Commission, Development Authority, & 

Municipalities 
- Partner: CDA 
- Action Steps:  
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o Engage planning commission with MOU on how CDA can actively 
support: Feb-April 2017 

o Identify support plan & resources CDA can offer them: April-June 2017 
- Timeline: Ongoing

 

 

  

“There is only so much development that really 
sustains a place, and if we get too much, [Tucker 

County] is going to lose its character. There's 
going to be development here, but, you're not 

going to see uncontrolled development.” 

— Cary Reed 
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Connect 
 
The Tucker County Cultural District will serve as a hub to visibly identify and connect 
the burgeoning opportunities offered by the performing arts; outdoor recreational 
activities; and, Tucker culture, history, archeology, industrial heritage and educational 
interests. Our residents and visitors enjoy the services and opportunities provided by 
individual entities in Tucker County. The Cultural District seeks to make the connections 
so that all of these amenities are part of a distinct, larger whole.    
 
L.E. Herrick, Tucker County Cultural District Authority Secretary 
 

—————————— 

Objectives 
 

• Act as a central hub for communication and resources for partner 
organizations  
- Increasing coordination and collaboration among county organizations and 

residents. Develop a database of organizations, provide a network of 
resources on the website, and offer professional workshops for county 
organizations and businesses - beginning with a grant-writing seminar. 
Involving and connecting communities, organizations, and other stakeholders 
- organize meetings and events.  Community liaisons - 5 municipalities and 
Canaan Valley 

• Lead Organization: CDA 
• Partners: Verglas Media (contractor), local Community Development 

Corporations 
• Action Steps:  

o Review & finalize MOUs with partner organizations: April 2017 
o Explore & apply for funding opportunities for staff capacity, cultural 

coordinator (staff): March/ April 2018 
o Secure funding for cultural coordinator: April – June 2018 
o Advertise, interview, & hire: July - August 2018 
o Introduce cultural coordinator to community: August – Sept. 2018 
o Develop plan to work with partner organizations: Sept. 2018 
o Execute plan: Oct. – Dec. 2018 

- Timeline: 1 year 
 

• Provide the historical organizations within the county a platform to display 
and promote online  
- Develop pages on the www.tuckerculture.com site devoted to content 

provided by the Historical Society and the Historic Landmarks Commission. 
• Lead Organization: CDA 
• Partners: Verglas Media (contractor), TCHS, & Historic Landmarks 
• Action Steps:  
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o Confirmed that partners want to participate: Jan 2017 
o Review and finalize MOU with partners: Feb/March 2017 
o Develop content with Verglas to be sister site to CDA site: March/April 

2017 
o Roll-out sister sites: May 2017 
o Ongoing maintenance as laid out in MOU: ongoing 

• Timeline: 1 year 
 

• Coordination and support at state level  
- Make sure state agencies are aware of legislation requiring them to support 

CDA activities 
• Lead Organization: CDA 
• Action Steps:  

o Development of informational postcard: Feb. 2017 
o Print postcard: Feb. 2017 
o Coordinate w/ board members on dissemination to state-level 

stakeholders: Feb-May 2017 
- Timeline: Ongoing 

 
• Community awareness of CDA  

- Educating the public on CDA and engage more residents to participate in 
decision making 

- Timeline: Ongoing 
  

“We’re one county, one community, but like siblings, 
each one has their own personality.” 

— .Anne Jones 
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Enhance 
 
The Tucker County Cultural District Authority (TCCDA) has established as one of its 
priorities the enhancement of cultural resources of Tucker County. Enhancement 
implies improving or building upon something. In this case, a resource developed from a 
history of agricultural settlements, timber and coal towns, outdoor recreation, and the 
arts — the many facets of our culture.   
 
I see the role of the TCCDA as one of partner, facilitator, and sometimes leader in 
identifying and completing projects that will help enhance the cultural legacy we have 
been left. Many of these enhancement projects have a strong start thanks to community 
organizations. We want to assist these organizations to move the county’s cultural 
legacy forward by offering them resources, guidance, and organizational capacity. 
 
Just remember some things can’t be improved upon, such as a night-sky view from a 
canoe on the Cheat River or the awe felt standing in front of the ever-impressive 
Blackwater Falls.    
 
Brad Moore, Tucker County Cultural District Authority President 
 

—————————— 

Objectives 
 
• Advance development of Cottrill's Opera House 

- Background:  Senate Bill 561 that created the CDA charges the board with the 
responsibility of planning and executing a program for the restoration and 
development of Cottrill’s Opera House to preserve and enhance the building as a 
cultural, historical, and educational source of importance to the state.  

- Lead: CDA and AHP 
- Partners: NHT and City of Thomas  
- Action Steps:  

o Develop MOU among lead partners: April-May 2017 
o Identify top 3 funding priorities and assist with asset development plan: In 

progress 
o Create link to www.facebook.com/pages/Cottrills-Opera-House: May 2017   

- Timeline: 1 year 
 

• Develop design concept for Tucker County roadside welcome signs  
- Background: At a February 2017 meeting of the Tucker County Commission, the 

CDA was approved to take the lead on “welcome to the County” signage at these 
locations:   
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o Large: Rt. 48 (1) Tucker / Randolph  
(1) Tucker / Grant County  

o Small: Rt. 32 (1)   Randolph / Tucker line 
Rt. 90 (1)    Tucker / Grant 
Rt. 38 (1)    Barbour / Tucker 
Rt. 72 (1) Preston / Tucker 

  (1) Randolph / Tucker 
Rt. 219(1)     Garrett / Tucker 

  (1) Tucker/ Randolph 
- Lead: CDA and Signs Committee 
- Partners: WVU, Tucker County Building Commission, Tucker County 

Commission, CVB, DOH  
- Action Steps:  

o Report previous research conducted on roadside signage and DOH 
requirements: Feb 2017 

o Collaborative meeting with CDA & WVU to draft design concepts: April-
May 2017 

o Present a variety of design concepts to Building Commission, County 
Commission. Narrow options to 2-3:  May-June 2017 

o Review and finalize design: July-Aug. 2017 
o Submit final design to County Commission and obtain DOH site approval: 

Sept. 2017 
o Bid contract for construction and installation: Sept. 2017 
o Installation: Fall 2017 

- Timeline: 1 year 
 
• Support growth of the county trail system  

- Background:  Tucker County has a mecca of multiuse recreational trail systems.  
Some trail projects that are in development highlight the need for coordination of 
efforts. Resources and capacity are limited. A coordinator could seek grant 
opportunities, identify partners, and develop a plan to grow and improve the trail 
system. An improved trail system would have a positive economic impact on the 
county.   

- Lead: Tucker County Commission, CDA 
- Partners: HOH, USFS, DNR, CVR/BFSP, Blackwater Bikes, IMBA chapter 

Blackwater Bicycle Association, NHT, NYSF, FOB  
- Action Steps:  

o Advocate for access to Blackwater Canyon Trail: ongoing 
o Create County Trail Coordinator Position (see organizational chart). 
o Assess partner interest and level of support: March-April 2017 
o Develop position description with measurable outcomes: April-July 2017 
o Post and hire: Aug-Oct. 2017 

- Timeline:  2 years 
 
• Pursue development of an indoor/outdoor recreation center 
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- Background: There is expressed interest from many individuals, businesses, and 
civic organizations for indoor recreation facilities to improve the quality of life and 
provide a safe, accessible environment for all ages and abilities. Tucker County 
is a recreation destination, especially for families with young children.  Tucker 
County weather often dictates the need for indoor recreation, but options are very 
limited.  There is an economic benefit to having an indoor recreational facility. 

- Lead: DNR / Blackwater Falls State Park; Town of Davis 
- Partners: CDA, Tucker County Commission, CVB, TC Development Authority, 

Planning Commission, TC Parks &Rec) 
- Action Steps:  

o Get Davis Center on the radar of state reps. Float ideas. Assess interest:  
Feb-May 2017 

o Determine feasibility; meet with DNR/ BFSP reps: March 2017 
o Assess community buy-in with Town of Davis, TCC, TCDA, PC, P&R: 

March-April 2017 
o Develop design concept: June-July 2017 
o Research funding opportunities: Fall 2017  
o Pursue funding: Winter & Spring 2017-18 

- Timeline: 2 years 
 

• Create Davis walking tour and wayside exhibits 
- Background:  Davis is rich in history. A walking tour and wayside exhibits 

improve the tourist experience and reflect a history that many residents remain 
connected to.  

- Lead: CDA 
- Partners: WVU (contractor), Davis Town Council, Davis Renaissance 
- Action:  

o Obtain approval Town of Davis for placement of wayside markers and 
implementation of walking tour: Feb-March 2017 

o Secure funding; resubmit State Humanities grant: Feb. 2017 
o Design development of historical wayside markers and walking tour: 

March-April 2017 
o Schedule lecture series; place wayside markers: May 2017 
o Develop plan for the ongoing maintenance and upkeep: Ongoing 

- Timeline: 1 year 
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Promote 
 
Many characteristics make Tucker County, West Virginia a singularly unique 
destination. The fact that there is but one “Tucker County” in the USA only confirms its 
rarity of character and distinctiveness in destination. There is an element of unrefined, 
unprocessed truth about Tucker County that is utterly undeniable and exceptionally 
rare: true in the way night skies aren’t washed out by city lights and quaint mountain 
towns are sprinkled with charm and diversity.  Whether you’re coming to escape life, or 
to find it, Tucker County is that place.  

In this high-mountain paradise, cool, uplifting breezes and spectacular natural features 
leave visitors elevated and inspired. 

Tucker County is a true destination; visitors rarely stumble upon us. With more than half 
of the land being National Forest, Federal Wilderness, Fish and Wildlife Refuge, and 
State Park lands and located within a day’s drive of half of the US population making 
promoting Tucker County as high mountain experience close to you easier than ever. 

Jessica Waldo, Tucker County Cultural District Authority Board Member 

—————————— 

Objectives 

• Cultural website - finalize tuckerculture.com website 
• Lead Organization: CDA 
• Partner: Verglas Media (contractor) 
• Action Steps:  

o Contractor to finish by the end of Feb. 2017 
o Review, Board: March 2017 
o Plan roll-out: March-April 2017 
o Roll-out website: May 2017 
o Website maintenance and updating – board, AmeriCorps, Verglas: 

ongoing 
• Timeline: 1 year 

 
• Make asset map available and continue to update - Publish the map on the 

www.tuckerculture.com site, and update map frequently. Develop print map 
guide  
• Lead Organization: CDA 
• Partner: WVU (contractor) 
• Action Steps:  

o Complete map: 2016 
o Roll-out with website: May 2017 
o Maintenance and updates – board, AmeriCorps, WVU: ongoing 
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• Timeline: Ongoing 
 

• Develop promotional brochures for the county's cultural assets - Continue 
development of brochures with WVU design students, finalize, and print. 
• Lead Organization: CDA 
• Partner: WVU (contractor) 
• Action Steps:  

o Sample completed by WVU: Nov/Dec. 2016 
o Review and submit back to WVU to make changes: March 2017 
o Final proof review: April 2017 
o Print: April 2017 
o Distribute: May 2017 

- Timeline: 1 Year 
 

• Draft cultural tours and itineraries for the county - Create the itineraries and 
provide them online. Use story maps platform. 
• Lead Organization: Historical Society & Historic Landmarks 
• Partner: CDA 
• Action Steps:  

o Finish MOUs including agreement to participate: March 2017 
o Form a committee comprised of the three parties: June 2017 
o Committee work to be completed over six months: June – Nov. 2017 
o Start refinement work on written itineraries: Jan – March 2018 
o Finalize approval through three boards: April 2018 
o Roll-out: May 2018 

• Timeline: 2 Years 
 

• Promoting TC culture through social media - post on accounts 
• Lead Organization: CDA 
• Action Steps:  

o Create social media plan for Facebook, Instagram, and YouTube: 
June/July 2017 
 List who is responsible for content rotation 
 List themes for content 
 Establish content development schedule 

o President is responsible for maintaining timeline 
• Timeline: Ongoing 

 
• Cultural tourism events calendar - draft template developed by WVU School 

of Media 
• Lead Organization: CDA 
• Action Steps:  

o Review development authority and CVB’s activities to verify if one is 
needed: Oct/Nov. 2017 

o Review WVU platform and integration abilities with other platforms 
already in use: Dec./Jan. 2017-18 
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o Inclusion into website and integration with other platforms: Feb - April 
2018 

o Development of promotion plan: Feb – April 2018 
o Roll-out: May 2018 
o Confirmation that calendar is operating: ongoing 
o Execute promotion plan: ongoing 

• Timeline: 1-3 Years 
  

“We've certainly had a lot of former visitors that are now 
residents. They come up and they start a business. They 

know the uniqueness of this area. … People realize the 
importance of preserving that uniqueness because that's 

what brought them here.” 

— Matthew Baker 
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The Tucker County Cultural District Authority has identified various, ongoing projects 
that it plans to actively support through formal partnerships, signed into effect through 
Memorandums of Understanding. The following are projects that the Cultural District 
Authority has identified; the projects the Cultural District supports, however, are not 
limited to this list alone. 

—————————— 

Objectives 

• Support Cultural Entrepreneurship. 
- Background:  Vision Shared has developed an Entrepreneur Pitch Contest that 

could provide a funding opportunity for Tucker County entrepreneurs.  
- Lead: TCF, CDA, Vision Shared 

Partners: TCDA, Woodlands, Tucker County Chamber, Grant County Bank  
- Action Steps:   

o Initiate entrepreneur pitch contest; Engage partners: Feb. 2017 
o Engage Vision Shared for a promotional plan: March 2017 
o Determine date, time, place: March 2017 
o Circulate applications.  Engage minimum of 5 entrepreneurs: March-April 

2017 
o Co-host event: May 2017 
o Develop an action plan for future contests: June-Aug. 2017 

- Timeline: 1 year 
 

• Support the Arts  
- Background: Provide assistance to artists & arts-related businesses/activities. 

Provide assistance to the artists in developing a county-wide arts plan 
- Lead Organizations: ArtSpring, WV Highlands Artisans Guild, Mountain Arts 

District  
- Partner: CDA 
- Action Steps:  

o Review & finalize MOUs with partners: May-April 2017 
o Develop a plan based on agree-upon MOUs, board, AmeriCorps, & 

staff(?): May-June 2017 
o Identify funding needs and action items: June 2017 
o Develop communication channel, board & staff: June-July 2017, ongoing 

- Timeline: 1 year 
 

• Cultural events in the shoulder seasons - develop and manage events 
- Lead Organization: Alpine Festival and ArtSpring 
- Partner: CDA 
- Action Steps:  

o Develop committee of partners to identify potential events during typical 
downtimes in tourism year: Fall 2017 
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o Review potential options and funding opportunities for those events: 
Winter & Spring 2017-18 

- Timeline: 1-2 years 
 

• Get more cultural activities into schools – basket making, quilts, stained glass, 
etc. 
- Lead Organization: ArtSpring, WV Highland Artisans Guild 
- Partner: CDA (partner) 
- Action Steps:  

o Review & finalize MOUs with partners: May-April 2017 
o Identify funding needs and action items: June 2017 
o Develop communication channel, board & staff: June-July 2017, ongoing 

- Timeline: ongoing 
 
• Community beautification 

- Lead Organization: Municipalities and CDCs 
- Partner: CDA 
- Action Steps:  

o Review & finalize MOUs with partners: May-April 2017 
o Identify funding needs and action items: June 2017 
o Develop communication channel, board & staff: June-July 2017, ongoing 

- Timeline: ongoing 
 

 

 “As with everything, growth needs to be managed, 
and that’s a part of the cultural district authority. It’s 

about that management — knowing what the 
resources are, making sure they’re not maxed out 

and developing additional resources so you have a 
general growth. The whole idea is to grow the pot, 

not try to figure out how to divide the one that’s 
here.” 

  
— Robert Burns 



PROJECT SITE DESIGN & DEVELOPMENT 
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The Tucker County Cultural District Authority has identified the following sites as priority 
projects; however, as many of these development projects are already underway by 
other community organizations, the CDA will be offering support and resources as we 
are able. 

 
 

• Western Maryland Depot Park – Rail-trail wayside and interpretation 
- Lead Organization: Historical Society 
- Partner: CDA 

 
• Riverfront Park (Thomas) 

- Lead Organization: New Historic Thomas 
- Partner: CDA  

 
• Riverfront Park (Davis) 

- Lead Organizations: Davis Parks & Rec. and Davis Renaissance 
- Partner: CDA 

 
• Alley-Park Access (Davis) 

- Lead Organizations: Davis Parks & Rec. and Davis Renaissance 
- Partner: CDA 

 
• Canaan Valley Community Park – Planning at school site 

- Lead Organization: Canaan Valley Foundation 
- Partner: CDA 

 
• Buxton & Landstreet Building (north-side trailhead) 

- Lead Organization: Friends of the Blackwater 
- Partner: CDA  

 
• Spruce Street Revitalization 

- Lead Organization: New Historic Thomas 
- Partner: CDA  

 
• Infill/Affordable Housing Planning & Design 

- Lead Organization: Woodlands Community Lenders 
- Partner: CDA  

 
• Shavers Fork 

- Lead Organizations: City of Parsons and ProOnTRAC 
- Partner: CDA  

 
• Fairfax Stone 

- Lead Organization: Blackwater Falls State Park 
- Partner: CDA  
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The Tucker County Cultural District Authority (CDA) would like to extend their thanks to 
all of the individuals and organizations that have supported body of this performance 
agenda and the incredible research that has been documented for the County.  
 
First, we would like to thank Douglas Arbogast and his team at West Virginia University 
Extension Service. Because of his hard work and his many trips down to Tucker, we 
can present this comprehensive document. He, along with Peter Butler, Eve Faulkes, 
Jinyang Deng, and Daniel Eades, have provided the CDA with data that have helped us 
to understand Tucker's ongoing development better. These reports will prove to benefit 
this development significantly. The CDA is incredibly appreciative of all of the WVU 
students who participated in projects related to this project. They have provided the 
county with a wealth of material to incorporate into future planning, including tourism 
itineraries, thematic visitors’ brochures, site designs, or identity branding.  
 
Thank you to the Claude Worthington Benedum Foundation who believed this project to 
be worthwhile and to the Tucker Community Foundation for supporting the CDA’s 
project vision. Now that we have this document and research, we are prepared to 
protect, connect, enhance, and promote Tucker County culture.  
 
We are indebted to the ongoing engagement of Tucker County residents who filled out 
surveys, participated in interviews, and attended public work sessions. We hope that 
this document reflects you accurately and with respect. We would also like to thank the 
visitors of our county who took time out of their holiday to provide us with feedback on 
their experience with surveys. 
  
We are also appreciative of Appalachian Forest Heritage Area and the volunteer service 
of Dominic Piacentini who assisted the Board of Directors in developing this document 
as well as supporting the projects listed within it.  
 
We would like to thank our partner organizations who have worked alongside us in this 
endeavor and with whom we hope to accomplish much in the future. These partners 
include, but are certainly not limited to, the Tucker County Planning Commission, 
Tucker County Development Authority, Tucker County Convention & Visitors Bureau, 
New Historic Thomas, Tucker County Historical Society, Friends of the Blackwater, 
Heart of the Highlands, ArtSpring, Mountain Arts District, and Alpine Heritage 
Preservation, Inc.
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Executive Summary 

 Leisure and Hospitality businesses employ one-fifth of the Tucker County workforce and

represent more than a quarter (27%) of all private employment in the county.

 Tucker County’s tourism businesses generate an estimated $65 million in direct sales annually.

These sales support 970 local jobs and generate $44 million in income and taxes, including

more than $19 million in local wages and proprietors’ incomes.

Impact Type Employment 
Labor 

Income 

Value 

Added 
Output 

Direct Effect 824 $15,260,385 $34,919,903 $65,110,616 

Indirect Effect 80 $2,331,301 $5,019,564 $9,435,724 

Induced Effect 67 $1,779,585 $4,063,694 $6,677,223 

Total Effect 970 $19,371,272 $44,003,161 $81,223,563 

 Response from local business owners suggest that tourism is, and will continue to be strong in

the coming years. Business indicated that their sale had remained stable (39%) or increased

(56%) over the past year; most anticipate that the county’s tourism industry will continue to

grow (74%) or remain stable (16%) in 2017.

Background and Objectives 

This report is one component of a larger initiative to guide the development of artistic, cultural, outdoor, 

and other recreational tourism attractions in Tucker County. It synthesizes primary and secondary data 

on the county’s tourism business trends, needs, opportunities, employment, and earnings. It also presents 

an economic impact of the industry for more informed project prioritization, policy recommendations, 

and future investment decisions.  

Data from Workforce West Virginia’s Labor Market Information database and the Bureau of Labor 

Statistics’ Quarterly Census of Employment and Wages program identify 2,700 employees in Tucker 

County. Table 1 provides a breakdown of employment by industry for the county and the state as a 

whole.  
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Table 1. Employment by Industry, West Virginia and Tucker County, 2015 

 West Virginia Tucker County 

 

Number of 

Employees 

Share of Total 

Employment 

Number of 

Employees 

Share of Total 

Employment 

Total, All Industries 696,194 100% 2,713 100% 

Total, Private 559,172 80% 2,108 78% 

Total Government 137,022 20% 605 22% 

     
Goods Producing 106,957 15% 634 23% 

Natural Resources & Mining 26,900 4% 233 9% 

Construction 32,406 5% 161 6% 

Manufacturing 47,652 7% 240 9% 

     
Service Providing 452,215 65% 1,475 54% 

Trade, Transportation, & 

Utilities 132,875 19% 293 11% 

Information 9,625 1% 10 0% 

Finance 24,885 4% 110 4% 

Professional & Business 

Services 67,070 10% 47 2% 

Education & Health Services 122,456 18% 348 13% 

Leisure & Hospitality 74,581 11% 559 21% 

Other Services 20,539 3% 108 4% 

Sources: Workforce West Virginia, Employment and Wages, http://lmi.workforcewv.org/Employment_N_Wages/EnW.html 

               Bureau of Labor Statistics, Quarterly Census of Employment and Wages, http://www.bls.gov/cew/ 

               Authors Calculations 
 

The share of employment in many of the county’s industries is comparable to state rates. However, a 

significantly greater share of the Tucker County workforce is employed by the Leisure and Hospitality 

sector. Leisure and Hospitality businesses employ one-fifth of the Tucker County workforce and 

represent more than a quarter (27%) of all private employment in the county. The most recent data 

(2014) from Dean-Runyan’s West Virginia Travel Impacts report1 estimated that tourism generates 

$44.2 million in direct spending in the county, and supports 770 jobs2, $14.4 million in earnings, and 

contributes nearly $800 thousand in local government revenue. 

 

This study was undertaken to quantify tourism-based businesses’ economic contribution to the Tucker 

County economy; encourage more effective engagement between tourism focused business and 

development entities through a better understanding of business’s needs, motivations, and expectations; 

and establish a baseline to quantify the impact of tourism related policy decisions on local businesses 

going forward. Due to the limited scope and small sample size of the survey results should not be read or 

                                                      
1 Dean-Runyan Associates. (2015). West Virginia Travel Impacts 2000-2014p. Available online: 

http://www.deanrunyan.com/doc_library/WVImp.pdf 
2 Dean-Runyan Associates’ employment estimates include the Leisure and Hospitality sector, plus segments of the 

transportation, retail, and business service sectors. 
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quoted as absolute. However they do indicate trends and the hopes and concerns of participating 

businesses. 

 

Methodology 

 

West Virginia University Extension Service specialists designed the survey instrument (Appendix B) 

with input and approval from the Tucker County Chamber of Commerce, Convention and Visitors 

Bureau, and Tucker County Cultural District Authority. The web-based survey was distributed in May 

2016 by Chamber representatives. Fifty-three (53) businesses initiated survey responses in the Qualtrics 

data collection software platform. Twelve (12) businesses did not complete any parts of the survey 

resulting in total of 41 usable survey responses. Due to the small sample size, caution should be used 

when interpreting the results. However, while this sample may be too small to draw statistically valid 

interpretations, patterns do emerge, especially when coupled with business comments and other data 

from the planning process.  

 

Survey Results 

 

 Respondent Profile 

 

Businesses in the survey population included lodging and retail establishments, real estate offices, 

outdoor outfitters, restaurants and food-based businesses, and other establishments including visitor 

services, arts, and business support services (Table 2).   

 

Table 2. Number and Share of Responding Businesses by Type 

 Number Share 

TOTAL 41 100% 

Lodging (Total) 9 23% 

- Hotel/Motel/B&B 5 12% 

- Resort/State Park 4 10% 

Retail (Total) 4 10% 

- Retail/Gift/Specialty  3 7% 

- Convenience/Grocery 1 2% 

Real Estate (Total) 4 10% 

Outdoor Recreation/Outfitter (Total) 3 8% 

Restaurant/Café/Tavern (Total) 2 5% 

Agritourism/Food Based (Total) 1 3% 

Other (Total) 18 43% 

- Non-Profit 5 12% 

- Business Services 4 10% 

- Arts 3 7% 

 

The overwhelming majority of businesses are well established in the community; 70% indicated that 

they were in business 10 years or more, including 75% of reporting lodging operations, and 67% of 

retail and outdoor oriented businesses (Table 3). Newly established businesses (three years or less) were 

recorded in the lodging and business services sectors. In open-ended questions, many identified the 

natural beauty and sense of community as primary drivers behind their location decision.  
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Table 3. Age of Business 

 TOTAL Lodging Retail Real 

Estate 

Outdoor Restaurant Other 

Total 

Responding 

33 8 3 4 3 1 14 

Less than one year  0% 0% 0% 0% 0% 0% 0% 

1-3 years 6% 13% 0% 0% 0% 0% 7% 

4-6 years 15% 0% 33% 50% 0% 0% 14% 

7-10 years 9% 13% 0% 0% 33% 0% 7% 

More than 10 

years 70% 75% 67% 50% 67% 100% 71% 

 

The primary market for Tucker County’s tourism businesses was the state of West Virginia (47%); 

however, this differed across business categories. For example, lodging and outdoor establishments 

identified their primary markets as both state and national, while real estate establishments reported an 

even split between local and national markets. The “other” category, which included arts, non-profits, 

and some business services also reported an emphasis on local markets.  

 

Table 4. Primary Markets by Business Type 

        

 TOTAL Lodging Retail Real 

Estate 

Outdoor Restaurant Other 

Total Responding 17 5 1 2 2 1 6 

Local (Tucker Co.) 18% 0% 0% 50% 0% 0% 33% 

Statewide 47% 40% 0% 0% 50% 100% 67% 

National 35% 60% 100% 50% 50% 0% 0% 

International 0% 0% 0% 0% 0% 0% 0% 

 

When asked about their peak sales months (Figures 1 and 2), businesses identified the summer and early 

fall months between June-October and winter months of January and February. Conversely, spring 

months between March and May, and early winter, specifically November and December were 

identified as off-peak months. In spite of seasonality, the majority of businesses indicated that it did not 

significantly affect their decisions to remain open or closed throughout the year – of 32 reporting 

businesses, only four indicated that they were closed for more than two weeks in any given month 

during the year; most of these were outfitters and businesses engaged in outdoor recreation (Figure 3). 
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Fairs and festivals were viewed positively by survey respondents: 94% agreed that they created positive 

exposure for their business, attracted additional customers (88%), and led to increased sales (73%) 

(Figure 4). The most popular events (Table 5) included the Leaf Peepers Festival (9 respondents) and 

ArtSpring (6 respondents). Increasing the promotion, or the number of fairs and festivals could also help 

buffer tourisms seasonal impacts or extend the tourism season. For Timberline’s Snowy Luau may 

provide an opportunity to draw more visitors in March as visitor numbers begin to decline. 
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Fig. 3. Seasonal Closing
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Table 5. Fairs and Festivals Perceived as Having the Greatest Benefit to Tucker County Tourism 

Based Businesses 

Event  Number Reporting 

Leaf Peepers 9 

ArtSpring 6 

Pickin’ in Parsons 3 

Mountaineer Days 2 

Brew Skies Festival 1 

County Fair 1 

Augusta Heritage Festival 1 

Auto Shows 1 

Ramp Festival 1 

Snowy Luau 1 

Military Week 1 

Forest Festival 1 

Meet the Cheat paddles 1 

 

 

 

 

 

 

 

 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%100%

Attract additional customers

Increase my sales

Create positive exposure for the business comm.

The County should inrease number of F&F

Fig. 4. Businesse Perceived Value of 
Fairs & Festivals

Agree No Opinion Disagree
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Employment, Sales, and Earnings 

 

Respondents were asked to provide employment and sales data for their business. However, due to the 

limited response in an already small sample we used a combination of public and private data sources to 

generate estimates of employment and wages for the county’s tourism businesses. These are described in 

the tables below: 

 

Table 6. Establishments, Employment, and Wages in Tucker County Tourism Based Businesses 

NAICS 

CODE* Description Establishments Employment  Wages 

Wage per 

Worker 

451000 Sporting Goods, Hobby, etc. 3 25 $365,000 $14,600  

453000 Misc. Store Retailers 3 11 $106,000 $9,636  

531311 Real Estate Activities 4 26 $774,000 $29,769  

561500 Travel Arrangements 1 4 $109,000 $27,250  

713000 Amusement and Rec. 3 11 $180,000 $16,364  

721000 Accommodations  7 345 $5,893,000 $17,081  

722000 Food Service and Drinking Est. 18 203 $2,082,000 $10,256  

813000 Grant making, Civic, Orgs 5 60 $1,828,000 $30,467  

924120 

Admin. of Conservation 

Programs 
4 138 $3,598,000 $26,072  

 TOTAL  48 823 $14,935,000  $18,147  
*Selected NAICS sectors follow the methodology used by Dean-Runyan Associates Travel Impacts studies.  

  Sources: Workforce West Virginia, Employment and Wages, http://lmi.workforcewv.org/Employment_N_Wages/EnW.html 

                 Bureau of Labor Statistics, Quarterly Census of Employment and Wages, http://www.bls.gov/cew/ 

                 MIG, 2013 

                Authors Calculations 

 

The economic contribution of the tourism/recreation industry was calculated based on the data above 

and a county specific input-output model created in the IMPLAN data and software package.  

 

Tucker County’s tourism businesses generate an estimated $65 million in annual sales (Table 7). These 

sales directly support 824 jobs in the county and more than $15 million in employee compensation and 

proprietors’ income. The industry contributes an additional $19 million in taxes and property income for 

a combined $35 million value-added impact.  

 

Table 7. Economic Contribution of Tucker County’s Tourism Industry 

Impact Type Employment 
Labor 

Income 

Value 

Added 
Output 

Direct Effect 824 $15,260,385 $34,919,903 $65,110,616 

Indirect Effect 80 $2,331,301 $5,019,564 $9,435,724 

Induced Effect 67 $1,779,585 $4,063,694 $6,677,223 

Total Effect 970 $19,371,272 $44,003,161 $81,223,563 

 

Subsequent rounds of business-to-business spending (indirect effect) and employees’ household 

spending (induced effect) stimulated by sales at tourism businesses generate additional economic impact 
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in the local economy. The purchase of inputs and additional business-to-business spending supports 80 

jobs and $2.3 million in employee compensation and proprietor’s income. Household spending by local 

workers supports an additional 67 jobs and $1.8 million in employee compensation and proprietor’s 

income. In total, the industry supports 970 local jobs and generates $44 million in income and taxes, 

including more than $19 million in local wages and proprietors’ incomes. 

 

Response from local business owners suggest that tourism is, and will continue to be strong in the 

coming years. Over the past year, all but one responding business indicated that their sale had remained 

stable (39%) or increased (56%) (Table 8). Businesses largely anticipate that the county’s tourism 

industry will continue to grow (74%) or remain stable (16%) going forward (Table 9). 

 

Table 8. Changes to Gross Sales in the Previous Year, by Business Type 

 TOTAL Lodging Retail Real 

Estate 

Outdoor Restaurant Other 

Total 

Responding 

18 
6 1 1 2 1 7 

Increased  56% 50% 100% 0% 0% 100% 71% 

Remained the 

Same 39% 
50% 0% 0% 100% 0% 29% 

Decreased 6% 0% 0% 100% 0% 0% 0% 

 

 

Table 9. Anticipated Outlook for Tucker County’s Tourism Industry, by Business Type 

 TOTAL Lodging Retail Real 

Estate 

Outdoor Restaurant Other 

Total 

Responding 

19 6 1 2 2 1 7 

Growing 74% 100% 100% 0% 50% 100% 71% 

Stable 16% 0% 0% 50% 0% 0% 29% 

Declining 5% 0% 0% 50% 0% 0% 0% 

Not Sure 5% 0% 0% 0% 50% 0% 0% 

 

Half of the responding businesses anticipated their sales to increase in the coming year (Table 10); an 

additional 28% anticipate at least the same level of business.  As a result of the industry’s positive 

momentum, one quarter (25%) of businesses indicated that they would create new positions or add 

additional staff; an additional 46% indicated that staffing would remain the same in the next year (Table 

11).  
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Table 10. Anticipated Changes in Gross Sales in the Coming Year, by Business Type 

 TOTAL Lodging Retail Real 

Estate 

Outdoor Restaurant Other 

Total 

Responding 

18 6 1 1 2 1 7 

Increase  50% 50% 0% 0% 50% 100% 57% 

Remain the Same 28% 33% 100% 0% 50% 0% 14% 

Decrease 6% 0% 0% 100% 0% 0% 0% 

Not Sure 17% 17% 0% 0% 0% 0% 29% 

 

 

Table 11. Anticipated Changes in Employment in the Coming Year, by Business Type 

 TOTAL Lodging Retail Real 

Estate 

Outdoor Restaurant Other 

Total 

Responding 

24 6 2 3 2 1 10 

Creating new 

positions / adding 

staff 

25% 17% 0% 67% 0% 100% 20% 

No change 46% 33% 50% 33% 50% 0% 60% 

Eliminating 

positions / 

reducing staff 

4% 17% 0% 0% 0% 0% 0% 

Not sure 25% 33% 50% 0% 50% 0% 20% 
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Business Costs 

 

In addition to sales and anticipated growth, businesses were asked about their primary expenses. Only 

35% of responding businesses indicated that they provided benefits (Table 12). Of, these 88% provided 

group insurance. Although this represented only 30% of all responding businesses, it was consistently 

identified as a primary expense (Table 13). Other leading expenses included labor costs, building costs, 

and taxes. 

 

Table 12. Employee Benefits by Business Type 

 

 TOTAL Lodging Retail Real 

Estate 

Outdoor Restaurant Other 

Total 

Responding 

23 6 2 3 2 1 10 

No Benefits 65% 83% 100% 33% 50% 100% 60% 

Benefits Offered 35% 17% 0% 67% 50% 0% 40% 

- Group Insurance 88% 17% 0% 67% 50% 0% 30% 

- Retirement 38% 17% 0% 0% 0% 0% 20% 

- Paid Leave 63% 17% 0% 0% 50% 0% 30% 

- Other 25% 0% 0% 0% 0% 0% 20% 

- No Response 13% 0% 0% 0% 0% 0% 10% 

 

Table 13. Highest Expenses for Tucker County Tourism Based Businesses, by Business Type 

 

 TOTAL 

Total Responding 19 

Insurance 72% 

Labor 61% 

Building costs (utilities, rent, maintenance, etc.) 50% 

Taxes 44% 

Supplies/Inventory 39% 

Advertising/Marketing 33% 

Business Support Services 6% 
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Recommendations 

 

Based on the above data, several recommendations are suggested. Enacting many of these 

recommendations may be best accomplished through partnerships with other state, county, and local 

businesses, agencies, and organizations. 

 

As one business owner noted, “people need to realize that tourism is our ‘industry’.” This sentiment is 

also supported by “hard data” which show sizeable share of county employment provided by the 

industry. County leaders should continue to engage a breadth of participants from public, private, and 

non-profit sectors in formal planning efforts that support and continue the development of artistic, 

cultural, and recreational tourism attractions in the county. Planning is of increasing importance with the 

completion of Corridor H which will undoubtedly bring both new visitors and new challenges. While 

visitors and increased business activity should be welcomed to the area, the community must take the 

steps necessary to guide and protect the public lands, open spaces, local culture, and other assets that 

have made the county a desirable place to visit and locate a tourism based business.  

 

For planning to be effective it will have to address the wants and needs of constituents across the county. 

As several respondents noted in open ended questions, the divide between Parsons and the mountain 

communities is real. Finding ways to show value and engage a diversity of communities and 

community members from across the county will be important moving forward. Documents like this 

that quantify the economic contribution of tourism activities may be useful for internal marketing and 

promotion. Planning efforts should encourage opportunities to promote and leverage assets like the 

river, rail trail, and off-mountain festivals like Pickin’ in Parsons to showcase this area of the county and 

engage residents in and with tourism activities.  

 

Tourism leaders and local businesses should also explore opportunities for partnerships and 

collaborations with neighboring counties and within the larger region. This could include partnerships 

with regional entities like the Mountain Music Trail, or working to market activities before or after 

specific events like the Blues, Brews, and BBQ Festival in Pocahontas County. Special attention should 

be given to events that might be leveraged to increase off-season visitation to Tucker County. 

 

Local tourism leaders should continue to engage with tourism based businesses to ensure their needs 

are being met. This might include formal or informal business retention and expansion programs to 

better assess business needs, entrepreneurship resource and training programs for new and existing 

businesses, a business reference guide identifying local technical resources, the creation of a buy-local 

program for business-to-business purchases, etc. Given the stigma attached to tourism jobs (low-wages, 

no benefits) and the high insurance costs for businesses that do provide benefits it could be beneficial to 

explore opportunities for insurance pools that could lower insurance costs for local businesses and 

extend benefits to more workers employed in the industry. 
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Appendix A. Open Ended Response Questions 

 

(Q3) What attracted you to invest / locate your business in Tucker County? 

 A more simple way of life. 

 The flood of 1985. 

 Beauty and energy of the area; affordable space 

 Ski Resort owners 

 Lifelong residents; tourist traffic  

 Mountains, parks, scenic 

 I had to bring my own herbs, spices, lotions from the city when I would visit!  I saw that people 

had no where to shop  (and I was working full-time back home at the time) 

 Local community members saw a need and met that need with the opening of a long term care 

facility. 

 Area parks 

 Saw the potential for another vacation rental and real estate sales office that offered friendly, 

courteous service. 

 I was a resident in need of job 

 We moved here because of its natural beauty and many outdoor recreational activities 

 Business opportunity, corridor H 

 Tucker County has always been a special spot. Beautifully located in the mountains.  

 Canaan valley and Timberline ski areas 

 People, climate, low cost of living 

 Lived in Tucker County and seeking contracts to work as self-employed provided income 

 We live here and love it 

 Better service to our customers 

 Our mission is geographically grounded in Tucker Co. 

 It is the most beautiful place on the planet. The timing was right for us to choose this location 

and we liked the communities surrounding us. 

 Business was already established 

 Central to wife’s consulting business 

 Family and scenery 

 

(Q.22) Any comments related to the economic/business environment of your community, and/or 

the current and future impacts of tourism in Tucker County? 

 

We seem to be getting more casual visitors, who are not necessarily avid outdoor enthusiasts. We are 

getting more drive through business and more people who are simply sightseeing. They require more 

entertainment and more amenities. They need more guidance about where to go and what is allowed. 

Our seasonality and harsh weather will always be an issue to them. The seasonal nature of our business 

is a challenge. Unless you are well capitalized, it can be difficult to get established and achieve positive 

cash flow. 

 

 

Completion of Corridor H will impact tourism in Tucker County.  
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It's time, people need to realize that tourism is our "industry". We need to be ready to face what the 

highway will do for our area. We need to protect the charm our Mountain has but welcome the increased 

traffic and welcome our guests with open arms. 

 

 

If Timberline Resort could be under new ownership Canaan Valley tourism would boom. 

 

 

Though my business is not dependent on tourism, I feel that tourism is and will be growing. It is vital to 

guide and regulate that; to develop and market opportunities based on the county's strengths which are 

our public lands, open space, absence of "bright lights, box stores, and commercialism"; and to guard 

against anymore consumptive resource endeavors; protect our lands and our waters. 

 

 

Zoning and signage codes especially from HOA standpoints need to be more lax.  The signage in Tucker 

County is miserable. 

 

 

Tourism continues to drive the economy of Tucker County.  Careful planning and use of assets are 

critical to bringing in new opportunities.  The completion of Corridor H is also critical to bringing in 

new people to visit the county.  When they come, hopefully they will bring their disposable income to 

spend in Tucker County. 

 

 

As a business person in Tucker County, it would be nice to have some sort of reference guide as to what 

we have available to us for resources. I would also, very much, like to see the entire county have an 

increase in tourism. The obvious spots in the county are Thomas/Davis and Canaan Valley, but the 

lower altitude areas of the county, like Parsons, have a lot to offer. I just don't think they know how to 

truly utilize what they have. There is almost nowhere for tourists to stay in that area and that becomes 

the biggest hurdle. So many jobs could be created on that end of the county just by promoting the beauty 

and giving a place for visitors to stay. 

 

 

While the smaller events, festivals and the county fair could draw more tourists, they are advertised 

badly and not very welcoming.  I was a new resident once and I had a feeling not all tourists are wanted.  

When I say I live down the mountain and suggest there is talent there, I "hear" the old working class 

snub. 

The divide between upper and lower elevation is a real problem.  Whenever one is slighted, it lives on!  

Every effort to build the relationships should be taken.   

I think we need public transportation between the areas or at least better communication between the 

two main areas.   

Every tourist is different and we could please more if we could get them to the things or experiences 

they are seeking. 
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Appendix B: Tucker County Business Survey 

 

Many of Tucker County’s businesses attribute a significant share of their profit and income to tourism 

related activities. Here is your opportunity to help the industry. Please take time out of your busy 

schedule to complete this survey. Your participation is voluntary and you have the right to refrain from 

answering any questions. However, your participation will help us compile important statistical 

information for use in supporting industry efforts in the county.  

 

If you choose to participate, your answers will be kept confidential. Your individual responses will not 

be given to any other group, business, or taxing authority. Data will reflect the TOTAL contribution of 

the tourism INDUSTRY, not individual establishments. The survey itself will have no names or 

addresses associated with it, and all completed questionnaires will be securely stored.         

 

Thank you for your help in this important study. If you have any questions please do not hesitate to 

contact:      

 

Daniel Eades, Extension Specialist West Virginia University Extension Service 

Daniel.Eades@mail.wvu.edu Office: 304-293-8697   

 

or   

 

Doug Arbogast, Extension Specialist West Virginia University Extension Service 

Douglas.Arbogast@mail.wvu.edu Office: 304-293-8686 

 

 

 

 

 

Q1 Which category best describes your business? 

- Agritourism/Food based business (1) 

- Campground (2) 

- Convenience/grocery store (3) 

- Hotel/Motel/B&B (4) 

- Non-Profit (please specify sector of focus) (5) 

- Outdoor equipment rental/sales (6) 

- Outdoor recreation/outfitter (7) 

- Pharmacy/drug store (8) 

- Real Estate  (9) 

- Resort/State Park (14) 

- Restaurant/tavern/café (10) 

- Retail/gift/specialty store (11) 

- Transportation/shuttle service (12) 

- Other (please describe) (13) ____________________ 
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Answer If Which category best describes your business? Non-Profit (please specify sector of focus) Is 

Selected 

Q1.1 Type of non-profit 

- Arts (1) 

- Culture (2) 

- Environment (3) 

- History (4) 

- Other (5) ____________________ 

 

Q2 How many years has your business been in operation? 

- Less than one year (1) 

- 1 - 3 years (2) 

- 4 - 6 years (3) 

- 7 - 10 years (4) 

- More than 10 years (5) 

 

Q3 What attracted you to invest / locate your business in Tucker County? 

 

Q4 Is your partner/spouse employed in Tucker County? 

- Yes (1) 

- No (2) 

 

Q5 Peak season month(s) (check all that apply) 

- Jan (1) 

- Feb (2) 

- March (3) 

- April (4) 

- May (5) 

- June (6) 

- July (7) 

- Aug (8) 

- Sept (9) 

- Oct (10) 

- Nov (11) 

- Dec (12) 
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Q6 Off-Peak season month(s) (check all that apply) 

- Jan (1) 

- Feb (2) 

- March (3) 

- April (4) 

- May (5) 

- June (6) 

- July (7) 

- Aug (8) 

- Sept (9) 

- Oct (10) 

- Nov (11) 

- Dec (12) 

 

Q7 Is your business closed for more than 2 weeks in any given month during the year? 

- Yes (1) 

- No (2) 

 

Answer If Is your business closed for more than 2 weeks in any given month during the year? Yes Is 

Selected 

Q7.1 Which month(s) is your business closed? (check all that apply) 

- Jan (1) 

- Feb (2) 

- March (3) 

- April (4) 

- May (5) 

- June (6) 

- July (7) 

- Aug (8) 

- Sept (9) 

- Oct (10) 

- Nov (11) 

- Dec (12) 

 

Q8 Do you have any employees? 

- Yes (1) 

- No (2) 

 

Answer If Do you have any employees? Yes Is Selected 

Q8.1 How many people do you employ in Tucker County during... 

 Full Time (1) Part Time (2) 

Peak season (1)   

Off-Peak season (2)   

 

 

Appendix A Page 18 Perfromance Agenda TCCDA 2017



Answer If Do you have any employees? Yes Is Selected 

Q8.2 On average, how many hours per week does the typical employee work during... 

 Full Time (1) Part Time (2) 

Peak season (1)   

Off-Peak season (2)   

 

 

Q9 In the next year, do you anticipate... 

- Creating new positions / adding staff (1) 

- Eliminating positions / reducing staff (2) 

- No change (3) 

- Not sure (4) 

 

Q10 How much did you pay in wages and salaries last year? 

 

Q11 Do you offer benefits? 

- Yes (1) 

- No (2) 

 

Answer If Do you offer benefits? Yes Is Selected 

Q11.1 What benefits do you offer (check all that apply) 

- Group Insurance (health, dental, life, etc.) (1) 

- Retirement (2) 

- Sick Leave / Paid Time Off (3) 

- Profit Sharing (4) 

- Other (please describe) (5) ____________________ 

 

Q12 Approximately what were the gross revenue figures for this business location in the past 

year? 

 

Q13 In the past year, have your business's sales... 

- Increased (1) 

- Decreased (2) 

- Remained the same (3) 

- Not sure (4) 

 

Q14 What do you anticipate your business's sales to do in the next year... 

- Increased (1) 

- Decreased (2) 

- Remained the same (3) 

- Not sure (4) 

 

Q15 What percentage of sales would you estimate can be largely attributable to tourism related 

spending? 
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Q16 Where is your primary market? 

- Local (Tucker County) (1) 

- Statewide (2) 

- National (3) 

- International (4) 

 

Q17 Please indicate the value of the festivals/events held within Tucker County 

 Agree (1) No Opinion (2) Disagree (3) 

Bring additional 
customers to my 

business (1) 
-  -  -  

Increase my business 
sales (2) 

-  -  -  

Create positive 
exposure for the 

business community 
(3) 

-  -  -  

The County should 
increase the number 
of festivals/events (4) 

-  -  -  

 

 

Q18 Which festivals/events benefit your business the most? 

 

Q19 What are the four highest expenses for your businesses? 

- Advertising/Marketing (1) 

- Building costs (utilities, rent, maintenance, etc.) (2) 

- Business support services (accounting, legal, payroll, etc.) (3) 

- Insurance (4) 

- Labor (5) 

- Permits (6) 

- Supplies/Inventory (7) 

- Taxes (8) 

- Transportation costs (9) 

- Training/Professional development (10) 

- Other (please describe) (11) ____________________ 

- Other (please describe) (12) ____________________ 

- Other (please describe) (13) ____________________ 

- Other (please describe) (14) ____________________ 
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Q20 During the next year do you plan on... 

- Remaining in the same location (1) 

- Expanding your location(s) (2) 

- Downsizing your location(s) (3) 

- Relocating your business (4) 

- Selling your business (5) 

- Closing (6) 

 

Q21 What is your outlook for Tucker County's tourism industry? 

- Growing (1) 

- Declining (2) 

- Stable (3) 

- Not Sure (4) 

 

Q22 Any comments related to the economic/business environment of your community, and/or the 

current and future impacts of tourism in Tucker County? 
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Through the people we interviewed (adding 
to the 30+ interviews Doug Arbogast had 
conducted) we learned that there are di�ere-
ing viewpoints on the public lands, the 
relationship between generations of entre-
preneurs, but much common ground that 
includes controlled growth and authenticity.
Respect for history and longtime resdients is 
mutual also, but some may not realize it.

There is no shortage of great storytellers in Tucker County.
Our short interviews made us want to know more and �nd a 
way to share what we heard (after these brochures get done).
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Social Design  (Eve Faulkes)
Social design uses ethnographic methods and design thinking tools  (service 
blueprint, customer journey, personas, etc.) to help identify ideas that address 
problems that may seem complex or unsolvable at the onset. Through participa-
tory activity we may choose to tackle territory such as the following:
How might we increase social capital for our collective communities?
How might we create connections between generations?
How might we create social entrepreneurship incentives to increase diverse 
relationships and healthy living.
Graphic design skills can help visualize these ideas so that the communities may 
see threads of connectivity and issues that still need resolved. A tone and 
attitude can also create solidarity with a designed identity and campaign of 
visual and verbal messaging. We wanted to listen and immerse ourselves to be 
helpful in future  projects .

Our interviews helped us look for tones and messages to implicitly and explicitly 
build into the brochure set that would utilze the research of Dominic as we begin 
to redesign them with community and TCDA goals in mind for the �rst project.

P.O. Box 237 
Thomas, WV 26292 

www.tuckerculture.com 

(304) 478-2930  

Like us on Facebook 
tuckerculture@gmail.com 

OTHER RESOURCES 
Cheat Ranger District Office 

(304) 478-3251  
Parsons 

Tucker County Development  
Authority 
tuckerwv.com 

(304) 614-8839  

Tucker County Convention &  
Visitors Bureau 

canaanvalley.org 
(304) 259-5315  

Davis 

TUCKER COUNTY 
CULTURAL DISTRICT 

AUTHORITY 

SEE OUR FULL TOURISM MAP: 
TUCKERCULTURE.COM 

GUIDE TO  

TUCKER COUNTY 

Adventure & 
Recreation 

FESTIVALS & EVENTS 
Governor’s Cup Ski Race — Mar. 

The oldest ski race in the South 
(304) 866-4801  

Timberline Resort 

Challenge in the Hills — May 
4x4 races across multiple terrains 

tc4x4.com 
Tucker Co. Four Wheelers, Parsons 

Canaan Valley Birding — June  
Festival with a variety of walks and locations 

canaanvalley.org 
Canaan Valley 

Canaan Mountain Bike Festival  
— June  

Biking festival with group rides & races 
canaanmtbfestival.blogspot.com 

Davis 

Windfest — July 
Jumbo kite demonstrations, workshops, and activities 

(304) 866-4121 
Canaan Valley Resort 

Run For It — Sept.  
A 5k and 3k race through Davis 

tuckerfoundation.net 
Tucker Community Foundation, Davis 

Astronomy Weekend — Sept. 
Astronomy workshops and star-gazing parties 

kvas.org 
Blackwater Falls 

Revenge of the Rattlesnake —  Sept. 
40-mile mountain bicycling race on mountainous terrain 

blackwaterbikes.com 
Davis 

RECREATION AREAS 
NATURAL AREAS 

Blackwater Falls State Park 
blackwaterfalls.com 

Canaan Valley Resort State Park 
canaanresort.com 

Dolly Sods Wilderness Area 
(304)257-4488 

Otter Creek Wilderness Area 
(304) 478-2000  

Fernrow Experimental Forest 
(304)478-2000, ext. 110  

Canaan Valley Wildlife Refuge 
(304) 866-3858  

ACTIVITY PARKS 
Boulder Park 

tcrocks.org 

Splash Park 
Mill Race Park — Parsons 

CITY PARKS 
River City Park — Parsons 
Mill Race Park — Parsons 

Hendricks Park — Hendricks 
Centennial Park — Thomas 

Thomas Riverfront Park — Thomas 
Davis Ballpark — Davis 

Knights of Columbus Community Park — Davis 
Davis Riverfront Park — Davis 

Our Research

Dominic’s basic brochure (above left) 
gave us content that needed to be 
included.

We looked at current brochures for area 
companies or organizations or muse-
ums with similar subject matter, and 
analyzed them for messages and 
impact.

We also looked at brochures done 
professionally  in a system such as the 
National Park Service brochures.

We interviewed community members 
identi�ed by Diane Hinkle, and others 
we found in shops to hear stories, and 
get a sense of their feelings for the area.
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We collected artifacts through photography when they 
were available while interviewing. In Morgantown we 
had a wonderful set of photo collections in the WV & 
Regional History Center at WVU Libraries.

We now have several hundred to add to the resources 
from the Land of Canaan books and the Historical 
Society collections in Tucker County.
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In addition to interviewing residents, we did our 
own trekking around and photographing details 
and textures that could provide backgrounds for 
potential visual projects.
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We  created several rounds of brochure 
designs, critiquing with each other before 
inviting the lanscape Architecture students 
and Doug Arbogast to have a look beacause 
they had visited Tucker County as well

Taking in that feedback, we �nally presented to 
the TCDA through Skype after delivering a set of 
printed brochures to their o�ce. Favored designs 
were narrowed down to two. One of the two had 
a crash that dropped him out of the running.
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Matt Patrick’s design was the one selected, and is 
in the process of updating to meet the suggested 
changes from TCDA.
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Tucker County, WV Visitor Perceptions of Tourism Development 

Survey Results 2015 and 2016 Visitors 

266 total respondents 

Brew Skies Festival, 8/21-8/22/2015, 41 respondents 

Leaf Peepers Festival, 9/26/2015, 139 respondents 

Purple Fiddle, 10/3/2015, 31 respondents 

Winter 2016 (Timberline Resort, BWFSP, Purple Fiddle), 31 respondents 

Summer 2016 visitors 24 respondents 

How did you hear about visiting Tucker County, WV? 

How did you hear about visiting Tucker County, WV? Other Specified: 

Source Frequency 

Wedding/Wedding Destination 4 

Brew Skies Fest 2 

We came here to hunt 1 

Traveling 1 

WV Native/Fisher/Snow Boarder/Hiker/Mountain Biker 1 

Seasonal Activities 1 

RCI 1 

53.8%

15.4%

12.8%

8.6%

5.3%

4.1%

4.1%

3.8%

3.4%

2.6%

2.6%

2.3%

1.9%

1.9%

1.5%

1.5%

1.1%

0.8%

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0%

Word of Mouth

Internet

Friends/family

Social Media

Live nearby

Second home owner

Other

Brochure

Prior visits

Magazine

Newspaper

Radio

TV

Billboard

Visitor Center

Former resident

Work in TC

Travel Show
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Purpose of visit? 

 
 

Purpose of Visit? Other Specified: 

Purpose Frequency 

Wedding 6 

Second home owner 4 

Hunting 1 

Live here 1 

Hot dog sale 1 

Wife has business, volunteer for "Run for It" 1 

 

 

How many times have you visited Tucker County, WV in the past 12 months? 

 
 

 

73.6%

16.1%

5.1%

5.1%

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0%

Leisure

Visit family and friends

Business

Other

31.6%

38.0%

10.9%

19.5%

0.0% 10.0% 20.0% 30.0% 40.0%

This is my first time

2-5 times

6-10 times

More than 10 times
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Please list the main attractions you visited in Tucker County, WV. 

Attraction Responses Attraction Responses 

Blackwater Falls State Park 104 Horesback Riding 1 

Canaan Valley Park/Resort 50 Monongahela National Forest. 1 

Leaf Peepers Festival 46 Wind Turbine. 1 

Timberline 30 Spruce Knob. 1 

Purple Fiddle 29 Downtown Shops. 1 

Historical Thomas and Davis 26 Relaxation. 1 

Brewskies Festival 24 Ice Cream Store. 1 

Run For It/5K 19 Highlands Market 1 

Dolly Sods 18 Canaan Valley Tubing. 1 

National Parks 8 Black Bear Resort 1 

White Grass  8 State Parks 1 

Sirrianni's 7 Smokehole caverns 1 

Scenery 7 Local restaurants 1 

Hiking, biking, camping, canoeing 6 4th of July 1 

Seneca Rocks 6 Cabin 1 

Stumptown Ales 5 Horesback Riding 1 

Nature/Trails 5 Monongahela National Forest. 1 

Tip top 5 Wind Turbine. 1 

Family 4 Spruce Knob. 1 

Black Water Brewery 3 Downtown Shops. 1 

Douglas Falls 3 Relaxation. 1 

Canaan Valley Wildlife Refuge  3   

Art galleries in Thomas 3   

October Fest 2   

Foot Golf  2   

Cranberry Wilderness 2   

Mountain State Brewing Co.  2   

Skiing 2   

Flying Pig 2   

Stumptown 2   

Mountain Trail Rides  2   

Friends 1   

Hellbender Burritos 1   

Table Rock 1   

Frontier Days 1   

Bank 1   

Lindy Point 1   

Bald Knob 1   

Including yourself, how many people are traveling with you on this trip? 

Appendix E Page 3 Performance Agenda TCCDA 2017



 

Number of Respondents 
Valid 259 

Missing 7 

Mean 4.90 

Median 3.00 

Mode 2 

Minimum 1 

Maximum 150 

Sum 1268 

Number Frequency 

1 31 

2 97 

3 28 

4 39 

5 12 

6 16 

7 6 

8 5 

9 2 

10 3 

11 3 

12 2 

14 1 

17 2 

20 3 

21 3 

25 3 

27 1 

37 1 

150 1 

Total 259 

No Response 7 
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Of those with you on this trip, how many are children in the following age groups? 

Infant – 2 Yrs 20 traveling with children in this age group 

3-5 Yrs 28 traveling with children in this age group 

6-9 Yrs 30 traveling with children in this age group 

10-13 Yrs 26 traveling with children in this age group 

14-17 Yrs 29 traveling with children in this age group 

 

How long in advance did you plan your trip to Tucker County, WV? 

 
 

Do you plan to stay overnight in Tucker County, WV? 

 

 
  

10.6%

13.2%

6.8%

15.5%

20.0%

16.2%

12.1%

5.7%

0.0% 5.0% 10.0% 15.0% 20.0% 25.0%

Didn't plan

Less than 1 week

1 Week

2-3 Weeks

1-2 Months

3-6 Months

7-12 Months

More than a year

74.1%

25.9%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

80.0%

Yes No

Appendix E Page 5 Performance Agenda TCCDA 2017



If you do plan to stay overnight, please indicate the number of nights stayed in the type of 

accommodation and the amount spent on lodging. 

Accommodation type 

Total number of nights stayed 

or planned 

Amount spent or plan to spend 

on lodging in U.S. $ 

Friends or family 51 respondents 

Mean nights stayed = 2.98 

Median = 2, Mode = 2 

Min = 1, Max = 21 

Mean $520 

Median $200 

Mode  

Minimum $50 

Maximum $1,400 
 

State park 48 respondents 

Lodge = 31, Campground = 11 

Cabin = 6 

Mean nights stayed = 2..5 

Median = 2.0, Mode = 2.0 

Min = 1, Max = 13 

Mean $295 

Median $200 

Mode $200 

Minimum $20 

Maximum $1,300 
 

Private Hotel/Motel 14 respondents 

Mean nights stayed = 2.14 

Median = 2, Mode = 2 

Min = 1, Max = 5 

 

Mean $158 

Median $150 

Mode $70 

Minimum $70 

Maximum $300 
 

Bed and breakfast 7 respondents 

Mean nights stayed = 2.14 

Median = 2, Mode = 2 

Min = 1, Max = 5 

 

Mean $173 

Median $165 

Mode $50 

Minimum $50 

Maximum $300 
 

Private RV/Campground 4 respondents 

Mean nights stayed = 3.25 

Median = 3, Mode = 3 

Min = 2, Max = 5 

 

Mean $79 

Median $75 

Mode $42 

Minimum $42 

Maximum $120 
 

Private Cabins 7 respondents 

Mean nights stayed = 2.29 

Median = 2, Mode = 1 

Min = 1, Max = 4 

 

Mean $500 

Median $500 

Mode $500 

Minimum $500 

Maximum $500 
 

Vacation Rental Home 32 respondents 

Mean nights stayed = 3.81 

Median = 3, Mode = 2 & 3 

Min = 2, Max = 8 

 

Mean $862 

Median $605 

Mode $170 

Minimum $66 

Maximum $2,500 
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Second Home Owner 21 respondents 

Mean nights stayed = 4.71 

Median = 2, Mode = 2 

Min = 2, Max = 30 

 

Mean $200 

Median $200 

Mode $200 

Minimum $200 

Maximum $200 
 

 

 

Please write the approximate amount of money you have spent or plan to spend in the 

following categories in Tucker County, WV on this trip. 

Visitor Service 

Amount already spent 

or plan to spend Visitor Service 

Amount already spent 

or plan to spend 

Gasoline 155 respondents 

Mean $48 

Median $40 

Mode $50 

Minimum $5 

Maximum $300 
 

Shopping 123 respondents 

Mean $71 

Median $50 

Mode  $100 

Minimum $5 

Maximum $500 
 

Restaurant and Bars 193 respondents 

Mean $98 

Median $60 

Mode $50 

Minimum $5 

Maximum $800 
 

Admission and 

Fees 

92 respondents 

Mean $108 

Median $62 

Mode $20 

Minimum $10 

Maximum $1,800 
 

Groceries 111 respondents 

Mean $78 

Median $50 

Mode $50 

Minimum $1.50 

Maximum $800 
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Please check a box if you have visited or plan to visit the following in Tucker County, WV 

during this trip. 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

  

80.9%

70.8%

52.9%

41.6%

41.2%

38.9%

36.2%

30.7%

19.1%

17.5%

17.5%

6.2%

1.2%

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0% 90.0%

Restaurants

Nature Attractions

Festivals/Events

Breweries/Wineries

Resort

Shopping

Bars/Pubs

Entertainment/Nightlife

Historic Attractions

Cultural Attractions

Adventure Attractions

Golf Course/Country Club

Gambling

Appendix E Page 8 Performance Agenda TCCDA 2017



 

Tourism Opportunities 

Tourism opportunities that should be developed or further developed include: 

 
 

Tourism opportunities Other specified: 

Legalize Marijuana 

Blueway Development 

Ice Cream Store 

Don't develop Tucker County 

Leave things be/Leave it like it is 

WiFi 

Black Cultural History 

Mid-Week Hours/Events 

Bike Trails/Canoe Landing on Camp 70 Road 

Keep It Real! 

Farmer's Markets 

Locally Sourced Food/Products 

Wilderness Act 

You lack things to do 

Year Round Camping 

Skiing 

Event Destination, Reunions, Weddings etc. 

None beautiful by nature don't ruin it 

Pool, Sporting Clays 

62.3%

57.6%

50.0%

44.5%

43.2%

42.4%

41.1%

39.0%

38.1%

34.3%

28.4%

26.7%

25.4%

24.6%

22.5%

20.8%

13.1%

10.2%

8.5%

5.5%

5.5%

4.7%

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0%

Local Restaurants

Festivals/Events

Nature Tourism

Breweries/Wineries

Unique Local Shopping

Adventure Tourism

Accommodations

Heritage Tourism

Entertainment Performance Venues

Cultural Tourism

Bars/Pubs

Entertainment/Nightlife

Food/Grocery Stores

Indoor Activities

Resorts

Agritourism

Chain Restaurants

Golf Course/Country Club

Other

Chain/Big Box Shopping

Theme Parks

Casino/Gambling
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Perceptions of Tourism Development 

Listed below are statements about your perceptions of tourism development in Tucker County, WV.  
Please use the following scale to indicate how much you agree or disagree with each statement.  

Strongly 
Disagree 

Mildly 
Disagree 

Neutral 
Mildly 
Agree 

Strongly 
Agree 

Mean 

1. Tourism is well developed in 
this destination 

2.0% 
(5) 

11.0% 
(28) 

27.2% 
(69) 

34.3% 
(87) 

25.6% 
(65) 

3.70 

2. This destination has a great 
potential for tourism 
development 

1.6% 
(4) 

1.6% 
(4) 

5.9% 
(15) 

29.0% 
(74) 

62.0% 
(158) 

4.48 

3. This destination is unique 
.8% 
(2) 

1.2% 
(3) 

6.2% 
(16) 

27.9% 
(72) 

64.0% 
(165) 

4.53 

4. Local residents are friendly 
1.2% 
(3) 

1.9% 
(5) 

7.4% 
(19) 

24.8% 
(64) 

64.7% 
(167) 

4.50 

5. Employees in tourism 
businesses/attractions are 
hospitable to visitors 

1.6% 
(4) 

1.2% 
(3) 

9.1% 
(23) 

33.1% 
(84) 

55.1% 
(140) 

4.39 

6. This destination has a wealth 
of historic attractions 

.8% 
(2) 

6.2% 
(16) 

37.0% 
(95) 

37.4% 
(96) 

18.7% 
(48) 

3.67 

7. This destination has a wealth 
of of nature-based attractions 

.8% 
(2) 

.4% 
(1) 

4.3% 
(11) 

20.4% 
(52) 

74.1% 
(189) 

4.67 

8. This destination has a wealth 
of cultural attractions 

2.0% 
(5) 

9.5% 
(24) 

37.3% 
(94) 

32.5% 
(82) 

18.7% 
(47) 

3.56 

9. This destination effectively 
promotes its tourism resources 

3.2% 
(8) 

10.7% 
(27) 

31.2% 
(79) 

33.2% 
(84) 

21.7% 
(55) 

3.60 

10. I was easily able to locate 
the attractions I wanted to visit 

1.6% 
(4) 

3.1% 
(8) 

11.4% 
(29) 

35.4% 
(90) 

48.4% 
(123) 

4.26 

11. Communication 
infrastructure (cellular, WiFi) 
was adequate 

15.0% 
(38) 

21.7% 
(55) 

25.2% 
(64) 

24.0% 
(61) 

14.2% 
(36) 

3.01 

12. The quality of tourism in this 
destination will be negatively 
impacted without long-term 
planning and managed growth 

6.3% 
(16) 

5.5% 
(14) 

29.2% 
(74) 

27.3% 
(69) 

31.6% 
(80) 

3.72 

13. I am satisfied with my 
experience visiting this 
destination 

.8% 
(2) 

.8% 
(2) 

6.2% 
(16) 

28.0% 
(72) 

64.2% 
(165) 

4.54 

14. I will recommend this 
destination to my family or 
friends 

.8% 
(2) 

.8% 
(2) 

4.7% 
(12) 

21.8% 
(56) 

72.0% 
(185) 

4.63 

15. I will revisit this destination 
in the future 

1.2% 
(3) 

.4% 
(1) 

4.7% 
(12) 

15.2% 
(39) 

78.5% 
(201) 

4.70 

Appendix E Page 10 Performance Agenda TCCDA 2017



Background Information 

What is your sex? 

 
 

What is your age? 

 

60.2%

39.8%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

Female Male

0.4%

5.5%

17.2%
16.4%

13.7%

25.4%

18.0%

3.5%

0.0%

10.0%

20.0%

30.0%

0-17 18-24 25-34 35-44 45-50 51-60 61-69 70+
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What is the highest level of education you have completed? 

 
 

What was your approximate net family income from all sources, before taxes in 2013? 

 

0.8%

12.6%
11.0%

30.7%

44.9%

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

30.0%

35.0%

40.0%

45.0%

50.0%

Less than high school
degree

High school degree or
equivalent

Some college Undergraduate or
post-secondary degree

Graduate school
degree

5.9%

10.6%

14.4% 13.6% 13.6%

41.9%

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

30.0%

35.0%

40.0%

45.0%

Less than
$20,000

$20,001 to
$40,000

$40,001 to
$60,000

$60,001 to
$80,000

$80,001 to
$100,000

$100,000+
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Where are you from? 

 

 
 

West Virginia  113 Illinois 1 

Virginia 42 Kansas 1 

Maryland 40 Kentucky 1 

Pennsylvania 17 Korea 1 

Washington, DC 11 Michigan 1 

Ohio 10 Minnesota 1 

New Jersey  3 Missouri  1 

New York  3 Nebraska 1 

Florida  2 Oklahoma 1 

Ontario 2 Tennessee 1 

California 1 Wyoming 1 

 

 

 

44.3%

16.5%

15.7%

6.7%

4.3%

3.9%

1.2%

1.2%

0.8%

0.8%

0.4%

0.4%

0.4%

0.4%

0.4%

0.4%

0.4%

0.4%

0.4%

0.4%

0.4%

0.4%

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 45.0% 50.0%

West Virginia

Virginia

Maryland

Pennsylvania

Washington, DC

Ohio

New Jersey

New York

Florida

Ontario

California

Illinois

Kansas

Kentucky

Korea

Michigan

Minnesota

Missouri

Nebraska

Oklahoma

Tennessee

Wyoming
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Visitor Comments 

 
Love Tucker County! 
 

 Love Tucker County and the Canaan Valley! 

 Great Place! 

 It is a beautiful place to visit anytime of the year. 

 We love the small town and the local natural resources and attractions.  

 We haven’t been in town long but seems like a great place. 

 Beautiful area. 

 This is my 5th trip here.  My family looks forward to it every year.  Thanks for all you  

 Love this area, very unique in culture and natural ecosystems. 

 Great revitalization efforts. 

 We started coming to Tucker County 5 years ago to ski at Timberline.  We have enjoyed 

our visits so much that we purchased a home last year.  We now make this a year round 

vacation destination for our family.  We enjoy all of the outdoor activities available – 

hiking, biking, skiing, swimming, fishing, horseback riding.  We also enjoy the local bars 

and restaurants in the area and have been to the theater in Elkins.   

 Natural beauty!! 

 Thanks for a beautiful spot of the US. 

 I really like the small town atmosphere also the hiking and nature. 

 We love the area – beautiful.  Hike, bike, trails.  Downtown areas very quaint. 

 Sirianni’s and breweries a big plus. 

 Great time. 

 We adore camping here. Beautiful everything. 

 6th year in the last 7 years; we come for 1-2 weeks every fall when we can.  Want to 

visit other times of the year and plan to.  Please to see growth of local businesses – Tip 

Top, Stumptown Ale & Pub) Highland Market etc.  Stumptown is filling the pub slot 

nicely – Mountain State Brewery is great also, but not so good fit pub atmosphere; 

Highland Market is a great addition. Local galleries are great also.  Main reason we 

come is the outdoors – the other amenities make it great as well. 
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 Great natural beauty.  Lots of outdoor – year round activities.  

 Beautiful place with a lot already going on!  We have enjoyed it very much. 

 Thank you for all that you do!  We love this area and enjoy watching it develop every 

year. 

 Awesome. 

 Loved it – 4 years in a row! 

 It has always been great. 

 Love the breakfast at the Bright Morning Inn. 

 I am very satisfied with the area exactly the way it is now. 

 

 The state parks are great! Roads in the area are excellent. 

 

 People are all very accommodating and extremely nice people. We enjoyed our stay and 

will be returning. 

 

 The Visitor Center employees were extremely helpful and knowledgeable about the 

area. – Friendly and enthusiastic. Thank you! 

 

 This is our 6th family vacation to Timberline – Canaan Valley – Wonderful every time. 

Thanks. 

 

 This was a beautiful summer visit – We came for a wedding and took advantage of the 

staying 4 nights. We enjoyed Blackwater Falls, Canaan Valley Resort for golf and chair 

lift, beautiful vistas. Need more access for fishing. Great roads! Friendly natives. Spent 

most of our time in Canaan Valley, Davis & Thomas. 

 

 We travel here a lot.  Always enjoy Thomas and The Purple Fiddle. 

 I love Blackwater Falls. 

 Loved Blackwater Falls. 
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Keep Tucker County Rural and Uncommercialized!   
 

 Build it wisely and they will come. 

 A few motels or hotels would be nice but not big chains that would ruin the hometown 

feel and charm of this area.  We come here to get away from the big chain stores and 

commercial impact that has been increasingly changing the landscape of our home turf. 

 Zoning restrictions are crucial to limit unnecessary growth and sprawl.  Good luck! 

 I love Tucker County – It is a gem!  Organized and collaborative tourism planning is 

much needed.  Tucker County could benefit greatly from a shared vision and 

coordinated tourism approach.   

 Enjoy the area as is. 

 I love how things here aren’t super busy.  If it got to be too busy the area would lose 

part of its charm.  Love that there aren’t many chains here and things are local! 

 We love this region. Our only concern is over development could spoil its charm.  

Difficult balance. 

 No cabins or big box retailers, sign size limit, bright-lite density regulations.  Keep it 

real! 

 Follow White Grass lead and stay weird!  Canaan Valley will sell itself. 

 We look forward to coming here every year as long as the town has the same 

welcoming “homey” that’s all we care about. 

 Do not let big chains destroy what makes this area unique.  That is why we come down 

here. 

 I believe this area has “cultural appeal”.  The unique layout of the town (Thomas and 

Davis) is a marketable feature.  Definitely would capitalize on the split road in Thomas. 

 It is very important to keep this area as natural as possible! 

 Keep it hippie. 

 What I like best about the area is that there are a lot of people, it’s quiet, clean & small.  

People here are friendly.  If this area would become overrun with tourists then it would 

lose its uniqueness and charm.  I come here to get away from large food chains and 

urban climate.  I do hope that Davis, Thomas, and area communities never become like 

that.  I know that tourism adds revenue for the towns but it will also destroy its charm 

and atmosphere.  I would not come to this area in the future if that would happen.  If I 

were to stay in this community for a long period of time I would want to help the 
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residents here, food banks, volunteer work, preserving their history not over-running 

“their” home. 

 Do not build up the area and take away the natural beauty – Continue to have excellent 

group rates. 

 Development is bad! 

 Keep it natural – No more development. 

 Let the county be – Stop trying to make it into a big city and appreciate and respect the 

locals more. This is their home. 

 Don’t want to see too much developed further. 

 I feel very strongly that your main area of focus for commercial development should be 

in the Davis/Thomas area. The valley should be left alone as much as possible; people 

come for the natural beauty, so don’t clutter it with more condominiums and 

restaurants. Davis and Thomas, however, are in desperate need of development, not 

just to provide amenities for visitors, but also to provide jobs for its citizens. Grow your 

economy locally so that the area will survive times of economic hardship. At the same 

time, don’t ruin the area with a lot of chain or big-box businesses. You want to keep the 

small town feel because people respond to that. I recommend that you make contact 

with representatives or officials from Floyd, VA, just off the Blue Ridge Parkway. That 

town has found a successful balance between economic growth and maintaining their 

small town identity. This area has a lot to offer in terms of good hiking possibilities. 

 
Love Nature and Outdoor Recreation and Want More 
 

 Enjoy hiking and skiing 

 More bike trails, maintain hiking trails, canoe landing on Camp 70 Road, maintain 

shelters. 

 Like the hiking and biking trails. 

 Mountains are great – add more lift and trails. 

 

 Marylanders want to come – just need more trails to offer. 

 

 Hiking and biking could be better developed and advertised. 

 

 So much potential―love to see the biking! 

 I’m very glad to see that you are starting to build a good basis for hiking. Skiing is not 

enough by itself to support a tourism based economy. Hiking and other outdoor 
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adventure pursuits will enable you to attract visitors while preserving the natural beauty 

that draws people in the first place. 

 Strong preference for emphasizing the nature based tourism. 

 Love the waterfall and trees. 

 Come to see the leaves 

 

Need Cellular Service and Wifi 

 Need better Wi-Fi at Blackwater Falls Lodge.  

 More Wi-Fi and cell service. 

 They need access, Wi-Fi and infrastructure badly. 

 We have no cell phone service here, but we enjoy that about it, too.  

 Cellular reception is too poor and Wi-Fi at lodge is weak. 

 No cell service. 

 Cellular communication would be good. 

 Road Work! 

 
More Festivals and Events 

 I like the Brew Fest better at Timberline than Canaan.  Beautiful location. 

 Brew Skies Festival plan for school schedule so weekend isn’t the first week back to 

school.  As a WV teacher I would appreciate it if this was a weekend before school 

began so I could enjoy all the festival 

 Blackberry Festival? 

 They should up the amount of music festivals. 

 Outdoor music festivals – blue grass summer concert series. 

 Try to attract more youth and creative people, hold summer concert events. 

 Coordinate with the West Virginia Jazz Society (Weston/Clarksburg) to bring together a 

“Corridor H” based regional jazz event. 
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More Promotion and Marketing 
 

 They really have awesome events but we hardly know about them.  They need to be 

publicized and promoted more. 

 Make it simple.  Prepare for the finishing of Corridor H promote/market to DC & NOVA 

the idea that it is much closer than the beach.  Temperature 100 in DC – 75 on the 

mountain.  Promote summer as it is the most pleasant time. 

 The area could be more successful with marketing in Northern Virginia. 

 Needs better promotion and finish the highway! 

 There is a wealth of opportunity for this area.  It needs to be developed mostly by 

letting people know what is here.  Events are not well publicized. 

 Would be nice to have brochure of dining opportunities, places of worship, places to 

visit, and places to obtain services that we receive from rental agencies upon check-in. I 

had to beat the bushes to do research to find the hidden gems. 

 The Purple Fiddle is a real draw but we just stumbled across it. 

 Shopping would be better advertised at state park lodges. 

 
Blackwater Falls State Park recommendations 
 

 Craft beers at smokehouse at Blackwater Lodge. 

 Craft hard cider – local at Blackwater Lodge. 

 We always visit in the winter and we miss the cultural program that used to be 

scheduled at Blackwater Falls State Park. A venue promoting traditional artist 

techniques, storytelling, music and dance would be appreciated. 

 At the sledding trail in the park you are unable to just “try” sledding for a price of $5.00 

in that area. $20.00 seems steep to just try. There are many adults who may like to do 

that. 

 More money needs to be spent on state parks to upgrade all areas (Blackwater Falls).  

 Some parks employees didn’t know where their own park trails were. 
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Timberline  
 

 Canaan upgrade nice, Timberline needs renovation. 

 Need to renovate/redevelop Timberline.  

 Develop Timberline (it hasn’t changed in years) poor management. 

 Love White Grass.  Hate Timberline (but love the mountain and the people) – Needs a 

business plan and/or new owner.  Love Davis, love Thomas.  Please question of 

ownership of Timberline – It really drags down the Tucker Co area!  Will come again. 

 Smart development around Timberline Mountain would help a lot.  It’s a poorly 

leveraged asset to the area. 

 Update Timberline facilities to attract more tourists. 

 
 
More Accommodations 
 

 A few motels or hotels would be nice but not big chains that would ruin the hometown 

feel and charm of this area. 

 Corridor H Hotels? 

 More Lodging. 

 Great area to visit but not enough accommodations.  We are staying in a camper 

because we couldn’t book a room anywhere. 

 More dog-friendly accommodations would be great. 

 
More Restaurants 
 

 Davis & Thomas could use a few more restaurants. 

 Need more places to dine with family 

 More investment by Mountain State Brewery in their down-trodden pub area and 

additional dining in Thomas and Davis is badly needed.  

 Lots of restaurants were closed. 
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More Education 

 There should be more attention given to the unique boreal flora and unique edible 

things that grow here.  I’m surprised that there isn’t more educational exhibits about 

mountain  

 Classes – Art, maple syrup making, crafts. 

 More summer activities for kids like “outward bound” type outdoor based educational 

and educational camps. 

 

Grow tourism 

 

 Expand it! 

 Great potential for more tourism.  One of the nicer towns I have visited in West Virginia. 

 The brewery scene could definitely be expanded.   

 I would like to see more “summer” type activities. 

 
 
Dilapidated Buildings 

 

 Need to remove dilapidated hotel. 

 Some store fronts could use a face lift! 

 

Mid-week activities/attractions 

 

 There is plenty to do on the weekends but mid-week it seems like a ghost town. 

 Hard to find shopping/eating on Monday – Tuesday. 

 
Davis-Thomas trail needed 

 

 It would be great if you could walk from Davis to Thomas (footpath?). 

 Why isn’t there a footpath from Davis to Thomas??  We want to visit all 

breweries/restaurants and not drive. 

 
Coke Ovens 

 

 The coke ovens would make a great heritage destination – it needs some TLC. 

Appendix E Page 21 Performance Agenda TCCDA 2017



Need Nightlife 
 

 It is a quaint small town atmosphere with a lack of nightlife. 

 
Corridor H 
 

 Corridor H has made travel to the area much easier! 

 

No Credit Cards  

 

 Places only accept cash. 

 
Recycling 

 

 Recycling would be great!! 
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Residents Attitudes toward Tourism Development in Tucker County 

Survey distributed by West Virginia University Extension Service to all residents of Tucker 
County with a valid mailing address through three mailings in the summer and fall of 2016 using 
the US Post Office Every Door Direct Mail program which yielded a total of 3,621 addresses.  
637 surveys were completed and returned for a 17.6% return rate.   

Please identify the community you currently reside in or live closest to either full-time or 
part-time in Tucker County.  

Frequency Percent Valid Percent 

Valid 

Thomas 87 13.7 13.8 

Davis 85 13.3 13.5 

Canaan Valley 120 18.8 19.0 

St. George 58 9.1 9.2 

Hambleton 44 6.9 7.0 

Hendricks 25 3.9 4.0 

Parsons 181 28.4 28.7 

Red Creek 15 2.4 2.4 

Dry Fork 10 1.6 1.6 

Other 5 .8 .8 

Total 630 98.9 100.0 

Missing 

No Response 1 .2 

Incomplete 6 .9 

Total 7 1.1 

Total 637 100.0 

13.9% 13.6%

19.3%

38.2%

11.0%

2.4% 1.6%

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

30.0%

35.0%

40.0%

45.0%

Community of Residence
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Thoughts and feelings about Tourism in Tucker County (All Responses) 
 

Strongly 
Disagree 

2 3 4 
Strongly 

Agree 
Mean 

1. Tucker County is rich in 
outdoor recreation resources 

2.0% 
(12) 

3.4% 
(21) 

9.0% 
(55) 

17.2% 
(105) 

68.5% 
(419) 

4.47 

2. Tucker County is rich in 
historical resources 

2.1% 
(13) 

8.0% 
(49) 

29.2% 
(178) 

30.7% 
(187) 

29.9% 
(182) 

3.78 

3. Tucker County is rich in 
cultural resources 

4.8% 
(29) 

16.7% 
(101) 

37.8% 
(229) 

21.5% 
(130) 

19.3% 
(117) 

3.34 

4. There are strong social 
networks between 
communities in Tucker County 

8.8% 
(53) 

20.4% 
(123) 

36.7% 
(221) 

20.6% 
(124) 

13.5% 
(81) 

3.09 

5. Residents get along between 
communities in Tucker County 

5.3% 
(32) 

11.7% 
(71) 

31.9% 
(193) 

31.7% 
(192) 

19.3% 
(117) 

3.48 

6. There is a collective identity 
in Tucker County 

5.5% 
(33) 

16.9% 
(101) 

33.3% 
(199) 

27.1% 
(162) 

17.1% 
(102) 

3.33 

7. New residents are welcomed 
in Tucker County 

5.0% 
(30) 

10.9% 
(66) 

28.2% 
(170) 

32.2% 
(194) 

23.7% 
(143) 

3.59 

8. There is a common vision 
among communities for 
tourism in Tucker County 

12.9% 
(77) 

24.4% 
(146) 

36.6% 
(219) 

14.9% 
(89) 

11.4% 
(68) 

2.87 

9. Tucker County should pursue 
large-scale entertainment style 
tourism development that will 
attract large numbers of 
visitors 

25.4% 
(153) 

14.6% 
(88) 

23.7% 
(143) 

18.9% 
(114) 

17.4% 
(105) 

2.88 

10. Tucker County effectively 
utilizes its outdoor recreation 
resources for tourism 

5.3% 
(32) 

10.4% 
(63) 

33.1% 
(201) 

32.9% 
(200) 

18.4% 
(112) 

3.49 

11. Tucker County effectively 
utilizes its historical resources 
for tourism 

8.2% 
(49) 

22.0% 
(132) 

41.4% 
(248) 

20.5% 
(123) 

7.8% 
(47) 

2.98 

12. Tucker County effectively 
utilizes its cultural resources for 
tourism 

9.2% 
(55) 

24.5% 
(147) 

38.9% 
(233) 

19.5% 
(117) 

7.8% 
(47) 

2.92 
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Thoughts and feelings about Tourism in Tucker County (Mean Comparison by Community) 
 

Thomas Davis 
Canaan 
Valley 

Ham/ 
Hen 

Parsons/  
St George 

County 

Mean Mean Mean Mean Mean Mean 

1. Tucker County is rich in outdoor 
recreation resources 

4.71 4.63 4.66 4.18 4.34 4.47 

2. Tucker County is rich in historical 
resources 

3.94 3.86 3.69 3.80 3.78 3.78 

3. Tucker County is rich in cultural 
resources 

3.60 3.39 3.22 3.29 3.30 3.34 

4. There are strong social networks 
between communities in Tucker 
County 

3.37 3.06 2.87 3.09 3.15 3.09 

5. Residents get along between 
communities in Tucker County 

3.50 3.34 3.23 3.64 3.65 3.48 

6. There is a collective identity in 
Tucker County 

3.43 3.32 3.09 3.60 3.45 3.33 

7. New residents are welcomed in 
Tucker County 

3.65 3.23 3.42 3.75 3.78 3.59 

8. There is a common vision among 
communities for tourism in Tucker 
County 

3.06 2.65 2.58 3.11 3.01 2.87 

9. Tucker County should pursue large-
scale entertainment style tourism 
development that will attract large 
numbers of visitors 

2.46 2.65 2.37 3.40 3.28 2.88 

10. Tucker County effectively utilizes 
its outdoor recreation resources for 
tourism 

3.63 3.47 3.43 3.45 3.50 3.49 

11. Tucker County effectively utilizes 
its historical resources for tourism 

3.14 2.89 2.73 3.06 3.06 2.98 

12. Tucker County effectively utilizes 
its cultural resources for tourism 

3.05 2.75 2.81 3.03 2.96 2.92 
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Thoughts and feelings about Tourism in Your Community County (All Responses) 
 

Strongly 
Disagree 

2 3 4 
Strongly 

Agree 
Mean 

1. Tourism is well developed in my 
community 

12.2% 
(76) 

22.6% 
(141) 

32.1% 
(200) 

24.7% 
(154) 

8.3% 
(52) 

2.94 

2. My community has great potential to 
develop tourism 

5.9% 
(36) 

9.2% 
(56) 

20.8% 
(127) 

32.7% 
(200) 

31.4% 
(192) 

3.75 

3. My community should discourage more 
intensive development of facilities, 
services, and attractions for tourists 

36.1% 
(223) 

20.9% 
(129) 

21.2% 
(131) 

11.7% 
(72) 

10.2% 
(63) 

2.39 

4. There is a high quality of life in my 
community 

6.8% 
(42) 

17.2% 
(107) 

27.3% 
(170) 

27.3% 
(170) 

21.4% 
(133) 

3.39 

5. An increase in tourism will increase the 
cost of living in my community 

10.7% 
(66) 

18.7% 
(115) 

30.4% 
(187) 

23.1% 
(142) 

17.1% 
(105) 

3.17 

6. I support tourism development as 
having a vital role in my community 

8.4% 
(52) 

9.5% 
(59) 

18.8% 
(117) 

30.4% 
(189) 

33.0% 
(205) 

3.70 

7. Tourism development will provide more 
economic opportunities for local people 

8.2% 
(51) 

7.9% 
(49) 

17.1% 
(107) 

29.8% 
(186) 

37.0% 
(231) 

3.80 

8. An increase in tourism will lead to 
unacceptable amounts of traffic, crime, 
and pollution 

15.5% 
(96) 

28.6% 
(177) 

26.0% 
(161) 

14.7% 
(91) 

15.2% 
(94) 

2.85 

9. Tourism development will only produce 
low-paying service jobs 

10.3% 
(64) 

16.2% 
(100) 

32.6% 
(202) 

22.3% 
(138) 

18.6% 
(115) 

3.23 

10. I support taxes for tourism 
development 

23.2% 
(143) 

19.0% 
(117) 

28.6% 
(176) 

18.8% 
(116) 

10.4% 
(64) 

2.74 

11. Tourism development will help to 
protect local resources 

16.2% 
(99) 

17.6% 
(108) 

33.6% 
(206) 

21.0% 
(129) 

11.6% 
(71) 

2.94 

12. Tourism will improve the wellbeing of 
my community 

12.6% 
(78) 

12.1% 
(75) 

29.7% 
(184) 

30.5% 
(189) 

15.2% 
(94) 

3.24 

13. The quality of public services will 
improve due to tourism 

12.1% 
(75) 

12.1% 
(75) 

25.8% 
(160) 

33.9% 
(210) 

16.1% 
(100) 

3.30 

14. My community should invest in 
tourism development 

12.1% 
(74) 

11.3% 
(69) 

22.8% 
(140) 

32.1% 
(197) 

21.7% 
(133) 

3.40 

15. It is important that community values 
are protected when tourism is developed 

1.9% 
(12) 

1.9% 
(12) 

6.9% 
(43) 

24.2% 
(151) 

65.1% 
(406) 

4.49 

16. An increase in tourism will lead to 
crowding of outdoor recreation, historic, 
and cultural sites/attractions 

10.3% 
(64) 

20.5% 
(127) 

31.2% 
(194) 

23.5% 
(146) 

14.5% 
(90) 

3.11 

17. Long-term planning and managed 
growth is important to control any 
negative impacts of tourism 

1.9% 
(12) 

2.3% 
(14) 

10.1% 
(63) 

27.0% 
(168) 

58.7% 
(365) 

4.38 

18. My community should do more to 
promote its tourism assets to visitors 

8.8% 
(55) 

9.2% 
(57) 

21.2% 
(132) 

31.2% 
(194 

29.6% 
(184) 

3.64 
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Thoughts and feelings about Tourism in Your Community County (Means)   

Thomas Davis 
Canaan 
Valley 

Ham/ 
Hen 

Parsons/ 
St George 

County 

Mean Mean Mean Mean Mean Mean 

1. Tourism is well developed in my 
community 

3.55 3.29 3.22 2.70 2.60 2.94 

2. My community has great potential to 
develop tourism 

4.03 4.09 4.14 3.44 3.47 3.75 

3. My community should discourage 
more intensive development of facilities, 
services, and attractions for tourists 

2.43 2.36 2.42 2.43 2.33 2.39 

4. There is a high quality of life in my 
community 

3.59 3.25 3.73 3.22 3.26 3.39 

5. An increase in tourism will increase the 
cost of living in my community 

3.71 3.22 3.33 3.36 2.86 3.17 

6. I support tourism development as 
having a vital role in my community 

3.68 3.78 3.91 3.52 3.63 3.70 

7. Tourism development will provide 
more economic opportunities for local 
people 

3.60 3.88 4.05 3.59 3.74 3.80 

8. An increase in tourism will lead to 
unacceptable amounts of traffic, crime, 
and pollution 

3.27 2.72 2.76 2.97 2.79 2.85 

9. Tourism development will only 
produce low-paying service jobs 

3.54 3.25 2.94 3.30 3.22 3.23 

10. I support taxes for tourism 
development 

2.47 2.80 2.96 3.00 2.66 2.74 

11. Tourism development will help to 
protect local resources 

2.92 2.95 2.87 2.99 2.96 2.94 

12. Tourism will improve the wellbeing of 
my community 

3.05 3.25 3.31 3.29 3.25 3.24 

13. The quality of public services will 
improve due to tourism 

3.15 3.31 3.36 3.30 3.30 3.30 

14. My community should invest in 
tourism development 

3.19 3.44 3.55 3.44 3.40 3.40 

15. It is important that community values 
are protected when tourism is developed 

4.73 4.44 4.50 4.30 4.43 4.49 

16. An increase in tourism will lead to 
crowding of outdoor recreation, historic, 
and cultural sites/attractions 

3.48 3.09 3.29 3.06 2.89 3.11 

17. Long-term planning and managed 
growth is important to control any 
negative impacts of tourism 

4.56 4.49 4.68 4.04 4.21 4.38 

18. My community should do more to 
promote its tourism assets to visitors 

3.41 3.74 3.82 3.65 3.62 3.64 
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Social Networks and Connections (All Responses)   
Strongly 
Disagree 

2 3 4 
Strongly 

Agree 
Mean 

1. I am happy to help my community 1.8% 
(11) 

2.8% 
(17) 

17.1% 
(105) 

29.3% 
(180) 

49.1% 
(302) 

4.21 

2. Residents in my community get 
along well together 

2.9% 
(18) 

6.2% 
(38) 

24.4% 
(150) 

37.9% 
(233) 

28.6% 
(176) 

3.83 

3. I feel accepted as a valued 
resident of my community 

4.2% 
(26) 

5.2% 
(32) 

23.6% 
(145) 

35.3% 
(217) 

31.7% 
(195) 

3.85 

4. Residents in my community assist 
one another in times of need 

2.3% 
(14) 

3.2% 
(20) 

8.1% 
(50) 

28.2% 
(174) 

58.2% 
(359) 

4.37 

5. Different opinions are valued in 
my community 

5.4% 
(33) 

13.7% 
(84) 

32.4% 
(199) 

29.1% 
(179) 

19.5% 
(120) 

3.44 

6. Residents in my community 
volunteer to support community 
events 

1.1% 
(7) 

6.2% 
(38) 

21.3% 
(130) 

39.1% 
(238) 

32.2% 
(196) 

3.95 

7. Residents in my community trust 
each other 

4.3% 
(26) 

8.9% 
(54) 

25.4% 
(155) 

38.4% 
(234) 

23.1% 
(141) 

3.67 

8. If I have a problem there is 
someone who will help 

4.1% 
(25) 

5.6% 
(34) 

17.9% 
(109) 

31.2% 
(190) 

41.2% 
(251) 

4.00 

9. I feel safe in my community 2.6% 
(16) 

2.0% 
(12) 

9.9% 
(61) 

28.5% 
(175) 

57.1% 
(351) 

4.35 

10. I often do things for other 
residents of my community 
expecting nothing in return 

1.5% 
(9) 

2.6% 
(16) 

14.5% 
(89) 

32.2% 
(197) 

49.2% 
(301) 

4.25 

11. There are strong social networks 
in my community 

3.8% 
(23) 

10.1% 
(62) 

32.4% 
(198) 

30.3% 
(185) 

23.4% 
(143) 

3.59 

12. Residents in my community are 
involved in local organizations and 
informal social groups 

2.6% 
(16) 

8.0% 
(49) 

31.1% 
(190) 

36.9% 
(225) 

21.3% 
(130) 

3.66 

13. Individuals and organizations in 
my community cooperate to achieve 
collective goals 

3.1% 
(19) 

10.7% 
(65) 

33.9% 
(206) 

33.6% 
(204) 

18.6% 
(113) 

3.54 

14. I regularly communicate with 
people in my community 

4.3% 
(26) 

9.1% 
(55) 

23.8% 
(144) 

32.2% 
(195) 

30.7% 
(186) 

3.76 

15. People in my community solve 
conflicts together 

5.0% 
(30) 

12.4% 
(74) 

36.2% 
(216) 

31.7% 
(189) 

14.7% 
(88) 

3.39 

16. Residents in my community 
collectively participate in 
community 
events/holidays/activities 

2.3% 
(14) 

7.9% 
(48) 

23.1% 
(140) 

39.4% 
(239) 

27.3% 
(166) 

3.82 

17. There is a common vision in my 
community 

8.6% 
(52) 

20.1% 
(121) 

37.8% 
(228) 

22.9% 
(138) 

10.6% 
(64) 

3.07 
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Social Networks and Connections (Means)      

Thomas Davis 
Canaan 
Valley 

Ham/ 
Hen 

Parsons/ 
St George 

County 

1. I am happy to help my community 4.42 4.11 4.24 4.03 4.20 4.21 

2. Residents in my community get 
along well together 

4.00 3.49 3.84 3.72 3.90 3.83 

3. I feel accepted as a valued 
resident of my community 

4.04 3.58 3.86 3.71 3.93 3.85 

4. Residents in my community assist 
one another in times of need 

4.59 4.18 4.34 4.13 4.42 4.37 

5. Different opinions are valued in 
my community 

3.66 3.28 3.31 3.46 3.48 3.44 

6. Residents in my community 
volunteer to support community 
events 

4.08 3.93 4.00 3.84 3.93 3.95 

7. Residents in my community trust 
each other 

3.76 3.45 3.68 3.60 3.72 3.67 

8. If I have a problem there is 
someone who will help 

4.11 3.88 3.91 3.81 4.08 4.00 

9. I feel safe in my community 4.35 4.32 4.49 4.09 4.36 4.35 

10. I often do things for other 
residents of my community 
expecting nothing in return 

4.29 4.16 4.15 4.22 4.32 4.25 

11. There are strong social networks 
in my community 

3.84 3.48 3.51 3.41 3.67 3.59 

12. Residents in my community are 
involved in local organizations and 
informal social groups 

3.78 3.65 3.81 3.30 3.64 3.66 

13. Individuals and organizations in 
my community cooperate to achieve 
collective goals 

3.63 3.45 3.56 3.38 3.57 3.54 

14. I regularly communicate with 
people in my community 

3.84 3.69 3.77 3.66 3.80 3.76 

15. People in my community solve 
conflicts together 

3.42 3.11 3.40 3.33 3.50 3.39 

16. Residents in my community 
collectively participate in community 
events/holidays/activities 

3.95 3.73 3.81 3.58 3.87 3.82 

17. There is a common vision in my 
community 

3.09 2.85 2.94 2.94 3.22 3.07 
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Importance of Tourism Attributes (Means)    
 1=Not 

Important 
at all 

2=Somewhat 
Important 

3=Important 
4=Very 

Important 
5=Extremely 

Important 

 

Thomas Davis 
Canaan 
Valley 

Ham/ 
Hen 

Parsons/ 
St George 

County 

Adequate public services (EMS, police, fire) 4.53 4.48 4.59 4.39 4.35 4.44 

Community beautification 4.18 4.33 4.28 4.20 4.26 4.26 

Support for entrepreneurs/small businesses 4.35 4.33 4.31 4.09 4.12 4.22 

Skilled workforce 4.36 4.30 4.12 4.12 4.21 4.21 

Local and county government support 4.36 4.31 4.24 4.20 4.04 4.19 

State government support 4.31 4.20 4.20 4.11 3.98 4.12 

Financial investment 4.11 4.04 4.23 4.02 4.05 4.09 

Community leadership 4.28 4.18 4.07 4.06 3.96 4.08 

Public participation in decision making 4.24 4.24 4.11 4.05 3.96 4.07 

Maintenance and management of facilities for 
tourists 

4.01 4.11 4.24 3.88 3.88 4.05 

Collaboration and partnerships between 
communities 

4.19 4.18 4.17 4.06 3.93 4.02 

Attractions for tourists 3.86 3.90 4.15 3.85 3.84 3.96 

Facilities/services for tourists 3.79 4.00 4.18 3.90 3.79 3.92 

Public support for tourism 3.85 3.95 4.11 3.85 3.73 3.86 

Collaboration and partnerships with 
organizations outside of my community 

3.74 3.96 3.88 3.88 3.84 3.86 

 

Performance of Tourism Attributes (Means)  
1=Very Poor 
Performance 

2=Poor 
Performance 

3=OK 
4=Good 

Performance 
5=Great 

Performance  

Thomas Davis 
Canaan 
Valley 

Ham/ 
Hen 

Parsons/ 
St George 

County 

Financial investment 2.67 2.34 2.52 2.55 2.60 2.54 

Public participation in decision making 2.70 2.44 2.67 2.61 2.57 2.59 

State government support 2.71 2.56 2.58 2.66 2.63 2.61 

Collaboration and partnerships outside my 
community 

2.64 2.47 2.66 2.84 2.71 2.65 

Support for entrepreneurs/small businesses 2.90 2.84 2.63 2.61 2.60 2.69 

Collaboration and partnerships between 
communities 

2.82 2.74 2.75 2.85 2.78 2.77 

Skilled workforce 2.80 2.68 2.61 2.92 2.97 2.82 

Public support for tourism 2.96 2.85 2.97 2.73 2.73 2.82 

Facilities/services for tourists 3.07 3.05 2.89 2.83 2.60 2.83 

Local and county government support 2.84 2.68 2.73 2.92 3.04 2.87 

Maintenance and management of facilities for 
tourists 

3.08 2.97 2.90 2.82 2.87 2.93 

Community leadership 3.01 2.93 2.89 2.93 3.06 2.98 

Community beautification 2.99 2.79 3.05 3.02 3.20 3.05 

Attractions for tourists 3.49 3.21 3.25 3.02 2.79 3.05 

Adequate public services (EMS, police, fire) 2.93 2.86 3.28 3.14 3.41 3.18 
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Importance and Performance of Tourism Attributes in My Community. (All Responses)  
Ordered by Level of Importance 

 1=Not Important at all 2=Somewhat Important 3=Important 4=Very Important 5=Extremely Important 

1=Very Poor Performance 2=Poor Performance 3=OK 4=Good Performance 5=Great Performance  
Mean Imp-Perf Gap  

Adequate public services (EMS, police, fire) : Importance 4.44 1.26 

Adequate public services (EMS, police, fire) : Performance 3.18  

Community beautification: Importance 4.26 1.21 

Community beautification: Performance 3.05  

Support for entrepreneurs/small businesses: Importance 4.22 1.53 

Support for entrepreneurs/small businesses: Performance 2.69  

Skilled workforce: Importance 4.21 1.39 

Skilled workforce: Performance 2.82  

Local and county government support: Importance 4.19 1.32 

Local and county government support: Performance 2.87  

State government support: Importance 4.12 1.5 

State government support: Performance 2.62  

Financial investment: Importance 4.09 1.54 

Financial investment: Performance 2.55  

Community leadership: Importance 4.08 1.09 

Community leadership: Performance 2.99  

Public participation in decision making: Importance 4.07 1.49 

Public participation in decision making: Performance 2.60  

Maintenance and management of facilities for tourists: Importance 4.05 1.1 

Maintenance and management of facilities for tourists: Performance 2.92  

Collaboration and partnerships between communities: Importance 4.02 1.28 

Collaboration and partnerships between communities: Performance 2.79  

Attractions for tourists: Importance 3.96 .86 

Attractions for tourists: Performance 3.07  

Facilities/services for tourists: Importance 3.92 1.09 

Facilities/services for tourists: Performance 2.83  

Public support for tourism: Importance 3.86 1.03 

Public support for tourism: Performance 2.83  

Collaboration and partnerships with organizations outside of my community: 
Importance 

3.86 
1.2 

6. Collaboration and partnerships outside my community: Performance 2.66  
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Tourism Development Opportunities for Tucker County 

 
Not 

Needed At 
All 

Somewhat 
Needed 

Needed 
Very 

Needed 
High 

Priority 
Mean 

Nature Tourism 
8.2% 
(49) 

9.3% 
(56) 

25.6% 
(154) 

27.6% 
(166) 

29.3% 
(176) 

3.61 

Unique Local Shopping 
8.5% 
(51) 

11.1% 
(66) 

22.8% 
(136) 

30.2% 
(180) 

27.5% 
(164) 

3.57 

Local restaurants 
7.2% 
(43) 

11.8% 
(71) 

25.6% 
(154) 

30.1% 
(181) 

25.3% 
(152) 

3.55 

Festivals/Events 
6.7% 
(40) 

9.9% 
(59) 

28.5% 
(170) 

31.3% 
(187) 

23.6% 
(141) 

3.55 

Accommodations 
7.6% 
(46) 

14.6% 
(88) 

24.9% 
(150) 

26.9% 
(162) 

25.9% 
(156) 

3.49 

Food/Grocery Stores 
9.2% 
(55) 

15.6% 
(93) 

20.9% 
(125) 

26.8% 
(160) 

27.6% 
(165) 

3.48 

Indoor Activities 
9.0% 
(53) 

13.1% 
(77) 

26.5% 
(155) 

25.8% 
(151) 

25.6% 
(150) 

3.46 

Adventure Tourism 
8.5% 
(51) 

12.2% 
(73) 

29.3% 
(175) 

29.6% 
(177) 

20.3% 
(121) 

3.41 

Heritage tourism 
7.4% 
(44) 

13.8% 
(82) 

30.6% 
(182) 

30.1% 
(179) 

18.0% 
(107) 

3.38 

Cultural Tourism 
7.8% 
(46) 

13.9% 
(82) 

30.1% 
(178) 

30.6% 
(181) 

17.7% 
(105) 

3.37 

Entertainment 
Performance Venues 

11.5% 
(69) 

12.8% 
(77) 

27.7% 
(166) 

27.7% 
(166) 

20.3% 
(122) 

3.33 

Entertainment/Nightlife 
17.0% 
(101) 

16.0% 
(95) 

25.4% 
(151) 

26.6% 
(158) 

15.0% 
(89) 

3.07 

AgriTourism 
12.4% 
(72) 

17.7% 
(103) 

33.8% 
(197) 

25.3% 
(147) 

10.8% 
(63) 

3.04 

Resorts 
25.5% 
(150) 

15.6% 
(92) 

23.4% 
(138) 

19.4% 
(114) 

16.1% 
(95) 

2.85 

Breweries/Wineries 
32.5% 
(193) 

19.9% 
(118) 

21.9% 
(130) 

16.5% 
(98) 

9.3% 
(55) 

2.50 

Golf Course/Country 
Club 

35.2% 
(209) 

15.2% 
(90) 

25.5% 
(151) 

14.2% 
(84) 

9.9% 
(59) 

2.48 

Chain Restaurant 
38.6% 
(231) 

18.4% 
(110) 

18.9% 
(113) 

12.7% 
(76) 

11.4% 
(68) 

2.40 

Bars/Pubs 
36.3% 
(217) 

21.1% 
(126) 

20.4% 
(122) 

14.0% 
(84) 

8.2% 
(49) 

2.37 

Chain/Big Box Shopping 
45.7% 
(273) 

18.9% 
(113) 

16.7% 
(100) 

9.5% 
(57) 

9.2% 
(55) 

2.18 

Theme Parks 
50.2% 
(298) 

16.3% 
(97) 

15.0% 
(89) 

10.8% 
(64) 

7.7% 
(46) 

2.10 

Casino/Gambling 
72.2% 
(433) 

10.3% 
(62) 

9.3% 
(56) 

3.8% 
(23) 

4.3% 
(26) 

1.58 
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Open-ended statements 
 

How would you define cultural tourism in Tucker County? 
 

Theme References 

needed 30 

good 30 

arts 29 

heritage 27 

rural lifestyle 24 

multi-faceted 24 

poor 21 

none exists 20 

not needed 19 

Thomas-Davis-Canaan 15 

evolving 9 

uniqueness 5 

Thomas 5 

events 4 

small town 2 

diversity 2 

seasonal 2 

divided – top and 
bottom of mountain 

2 
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Do you have any additional comments about opportunities for tourism that should be 
pursued in your community? 

Theme References Theme References 

Planning   Anti-tourism   

sustainable development and 

growth management  

19 negative comments about tourism 14 

support and grown tourism 7 need jobs not tourism 8 

Affordable housing 3 need good jobs 7 

beautification 3   

Corridor H 2   

Internet 1   

    

Asset opportunities    Organizational opportunities   

eco and nature-based tourism 19 residents before tourists 6 

heritage tourism development 10 cooperation and collaboration 4 

Parsons 10 more marketing and promotion 4 

More attractions/activities 8 public participation 3 

trail maintenance and development 7 common vision 2 

events/festivals 7 more transplants 2 

improve ski resorts 6 county government support 1 

more accommodations 5 small business support 1 

indoor activities 5 calendar of events 1 

arts and music 5 handicap accessibility 1 

scenic train ride 4 no credit cards 1 

family activities 4 guided tours 1 

public services 4 brewery tour 1 

public transportation 4   

restaurants 3   

shopping 3   

signage 3   

parking 2   

theme park 2   

ATV 2   

agritourisim 2   

camping  2   

shuttle service  2   

state park improvements 2   

adventure activities  2   

swimming pool 2   

shoulder season activities 1   

movie theater 1   

windmills 1   

hunting 1   

damn Canaan Valley 1   

casino 1   
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 If you moved to Tucker County from somewhere else why did you move? 
 

Theme References 

work/job 48 

quality of life 35 

retirement 34 

family 30 

come back home 29 

outdoor life 28 

beauty of area 20 

marriage 17 

owned a home 8 

business opportunity 8 

welcoming community 8 

climate 7 

cost of living 4 

God 2 

spouse passed away 1 

divorce 1 

college 1 
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Please list any groups or associations in Tucker County that you volunteered with, worked 
for, or otherwise supported in Tucker County within the past 12 months. 

Group References Group References Group References 

events 33 civic organizations  public lands  

youth sports 15 religious groups 59 CVNWR 14 

Tucker Community 

Foundation 

15 VFD 38 state parks 4 

WVU Extension program 12 seniors 32 national forest 2 

other 11 schools 28 NYSF 1 

CVB-Chamber 11 food programs 18 CV State Park Foundation 1 

health-wellness 7 library 15 Friends groups  

people less fortunate 4 womens group 10 Friends of 500th 16 

non-profit organizations 
 

veterans assoc. 8 Friends of Blackwater 8 

camp horseshoe 3 lions club 7 Friends of Cheat 3 

humane society 2 homeowners assoc. 7 Friends of Cortland 

Acres 

1 

Canaan Valley Institute 2 rotary 6 county and local 

government 

 

national ski patrol 1 animal shelter 6 EMS 9 

Rubenstein center 1 knights of columbus 4 local government 8 

art 
 

farmers market 4 parks and rec 5 

art spring 16 scouts 3 planning commission 4 

student art program 3 historical society 3 development authority 3 

community theater 2 masonic lodge 2 law enforcement 2 

buxton gallery 1 FRN 2 TC zoning board 1 

mountain arts district 1 Davis Bad Buildings 2 solid waste authority 1 

lamplight gallery 1 community center 1 local elections 1 

heritage 
 

community action 1 humane society 1 

alpine heritage 

preservation 

5 isaac walton league 1 Corrections 1 

trails 
 

LEPC 1 local businesses  

Heart of Highlands 6 city tree committee 1 timberline 5 

TC Trails 5 community garden 1 whitegrass 4 

Allegheny Highlands 

Trail       Foundation 

2 eagles 1 canaan valley resort 1 

rails to trails 2 book club 1 newspaper 1 

Blackwater Bike Assoc. 2 FFA 1 st george medical clinic 1 

nature 
 

Community chorus 1 community revitalization  

nature conservancy 2 oddfellas 1 New Historic Thomas 6 

master naturalists 2 child advocacy center 1 PRO On Trac 3 

Highlands conservancy 2 mothers group 1 Davis Rennaissance 1 

national wildlife 

federation 

1 youth 1   

sierra club 1     

Rivers coalition 1     

hunting club 1     
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What does tourism mean to you? 

Theme References Theme References 

Positive  Negative  

economic development 80 problems 43 

sharing with outsiders 76 low paying – seasonal  

jobs 

27 

jobs 65 nothing/not needed 25 

community development 29 seasonal jobs 3 

opportunities 14 higher taxes 1 

sustainable development 10   

tax revenue 5   

outdoor recreation 4   

for younger generation 1   

support for public services 1   

 

How can tourism benefit you personally? 
 

Theme References Theme References 

Positive  Negative  

jobs 60 no benefit 79 

more local businesses 32 increase property value 10 

activities for residents, friends 

and family 

31   

improve quality of life 28   

economic development 11   

income 23   

enjoy sharing with others and 

meeting new people 

18   

more cultural diversity 16   

community development  11   

preserve natural beauty 10   

tax revenue for community 6   

improve public services 5   

community pride 5   

opportunities for youth 3   

lower taxes for residents 2   
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What values do you feel are important in your community? 

Theme References Theme References 

people 
 

community  

care-empathy-love for others 56 safety 54 

family 46 small town-rural living 54 

honesty 40 faith 50 

cooperation and collaboration 32 jobs-work-economy 29 

trust 32 natural beauty 27 

friendliness 31 work ethic 21 

respect 20 community growth - improvement 13 

support community 20 education 13 

togetherness 18 peace and quiet 12 

care for environment and way of life 15 maintaining way of life 12 

morals 14 maintaining authenticity 11 

friends 13 outdoor recreation 8 

integrity 10 supporting the youth 7 

kindness 7 patriotism 7 

communication 4 strong leadership 5 

proud 4 heritage 4 

generous 2 clean environment and properties  4 

law abiding 2 professionalism 4 

love 2 appreciation of arts 4 

sincerity 2 traditions 3 

self-reliant 2 affordable living 5 

conservative 2 guns 2 

tight knit 2 diversity 2 

resilient 1 public services 2 

fair 1 healthcare 2 

smart 1 privacy 2 

independence 1 survival 1 

excellence 1 money 1 

tolerance 1 equal taxation 1 

gratitude 1 have fun 1 

equality 1 sports 1 

ethical 1 events 1 

polite 1 welfare and drugs 1 

loyalty 1 handicap accessibility 1 

open mind 1 volunteerism 1 

inclusiveness 1 pride in property 1 

ingenuity 1 drug free 1 

creativity 1 healthy lifestyles 1 

competency 1   

commitment 1   
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How would you define the culture of Tucker County? 

Theme References Theme References Theme References 

Positive  Positive  Negative  

diverse 52 beauty 1 negative-poor-

needing improvement 

45 

rural 48 undiscovered 1 locals vs transplants 21 

good 33 isolated 1 top of mtn vs bottom 21 

outdoor recreation 10 music and food 1 lacks diversity 6 

heritage 9 Appalachian 1 backward 4 

hardworking 9 creative 1 so-so 4 

evolving 8 active 1 locals vs tourists 3 

laid back 7 hunting 1 divided 3 

slowly developing 6 state parks 1 narrow minded 2 

religious 6 wild 1 uncooperative 1 

family 6 dark skies 1 destructive 1 

friendly 6 low-key 1 odd 1 

arts 5 agriculture 1 frayed 1 

improving 4 conservative 1 derided 1 

kind 4 helpful 1 flat 1 

rich 4 underutilized 1 declining 1 

mountains 4 undefined 1   

unique 4 proud 1   

heritage and nature 3 hopeful 1   

people oriented  3 down to earth 1   

small town 3 genuine 1   

ethnic 2 sincere 1   

honest 2 tolerant 1   

tight-knit 2     

accepting 2     

eclectic 2     

community 2     

working together 2     

independent 2     

patriotic 2     

elderly 1     
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The most attractive features of your community include: 

Theme References 

natural beauty 182 

people 91 

outdoor activities 58 

small towns 56 

public lands 56 

blackwater falls state 

park 

35 

parks 29 

rural character 28 

peace and quiet 24 

mountains and rivers 20 

safety 17 

resorts 16 

courthouse 16 

cultural activities 15 

historical sites 15 

festivals 10 

temperature 9 

authenticity 7 

Canaan Valley 5 

wildlife 5 

veterans wall 4 

churches 4 

golf course 4 

forest 4 

opportunities 2 

diversity 2 

campgrounds 2 

farmers market 1 

Corridor H 1 

camp horseshoe 1 

cemetery 1 

windmills 1 

coal 1 

seasons 1 

senior citizen center 1 

breweries 1 

white grass 1 
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The most unattractive features of your community (if any) include: 

Theme References 

dilapidated buildings 120 

empty storefronts 28 

public services and infrastructure 26 

poverty and unemployment 24 

downtown 22 

old vs. new residents 20 

tourism and tourists 19 

leadership and cooperation 17 

local residents 16 

extractive industries 15 

road conditions 13 

litter 13 

none 12 

appearance 11 

ski resorts 10 

drugs and crime 8 

trails 6 

pollution 5 

ATV’s 5 

affordable housing 5 

bars and breweries 4 

hospitality 4 

Corridor H 4 

government regulations 3 

lack of services-businesses 3 

brain drain 2 

truck traffic 2 

landfill 2 

inappropriate development 2 

hours of operation 1 

cost of living 1 

promotion of entire county 1 

golf courses 1 

campgrounds 1 

handicap accessibility 1 

underappreciated assets 1 

courthouse 1 

lack of education opportunities 1 

lack of wealth 1 

distance to amenities 1 
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Are there any places in Tucker County where you do not want tourists? If yes, please list: 
 All our secret spots. If you don’t know I can’t tell you. 

 In our lands where we hunt and fish. Hunting Club. We have to pay dues for that privilege. 

 Canon Settlement. 

 My house, unless they’re family or friends/around my home. (3) 

 Need to reserve hunting, sporting areas. 

 My home. 

 On my property. 

 Parsons. 

 Private property, delicate vegetation. 

 The whole county. 

 Some of the beautiful forest land and near our rivers. 

 Parsons. 

 I do not want any tourism in Tucker County or WV. 

 The whole county. 

 Not I but refuse and wildlife does not promote tourism. 

 No way to reply; tourists will be everywhere. 

 Swamps – other remote areas can be kept remote by keeping trails rough and single track. 

 The whole county. 

 Tucker County. 

 My home. 

 All over. 

 Thomas-Davis, Canaan Valley, Red Creek. 

 On my farm. 

 My favorite swimming hole, my favorite hiking trails, sometimes we just need a place to go 

where no one is there but us! 

 Camping on the streets in town. 

 Only want to limit numbers to natural areas such as Dolly Sods and Blackwater River. 

 Near me. 

 Not right next to people’s houses, but have them come to existing or new businesses. 

 We have enough tourists. 

 All of County. 

 Private property. 

 Qualify by saying there are places where too many feet would be harmful. In these instances a 

permit system where any citizen can obtain a permit to walk off trail, permits might be X# Per 

Diem. First come first served. 

 It is about 10-15 degrees colder on the mountain in winter and the snow is deeper but that 

brings a lot of people here for winter sports. I live in Dry Fork River Valley. 

 In the woods that don’t have (unless hunting) trails; neighborhoods – other than for yard sales; 

dangerous buildings. 

 Canaan Valley, Davis, Thomas, Parsons, All Tucker County. 

 I don’t understand this question. Like, the landfill? I think we should do everything right so 

when people visit us WE INSPIRE THEM! 

 Keep them off of narrow back roads. 

 On any of the narrow winding roads like Location road, Rt. 72 above Hendricks, Sugarlands road, 

Limestone road. 
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 Initially encourage further development of the Thomas, Davis, Canaan Valley area. 

 I am not sure. 

 Sections of the Canaan Valley National Wildlife Refuge are protected. Any private land where 

tourists want “car-doorsmanship” style developments that are impactful. 

 Gladwin/Jenningston, Lead Mine Location, Laneville, River Road in moderation. 

 Anywhere close to where I live. 

 National Forest, National Wildlife Refuge, etc. 

 NIMBY (not in my backyard). 

 Where I live. 

 No. 

 On my farm. – Parsons 

 Only private property. – Parsons 

 Old concrete and fallen down buildings. – Thomas  

 Farms – the farmers are very protective of their land (animals) and tourists do not always 

respect their property. – Canaan Valley 

 I am sure there are some areas – but we don’t have many areas that a bridge, building, or off-

road vehicle hasn’t invaded. – Davis 

 On my property, a farm bordered by a state park and the Natural Wildlife Refuge. – Canaan 

Valley 

 We seem to be saturated with tourists. Every weekend is maxed out! – Davis 

 We don’t need any more – they are already coming in droves! – Davis 

 Entire County. – Canaan Valley 

 On my street. – Thomas  

 Everywhere, they are ruining our community. – Thomas 

 As long as they pick up their trash. – Thomas 

 Anywhere. – Parsons 

 This is a silly answer – but no tourist at landfill or Rubenstein Center. – Thomas 

 Limestone Road and Location Road – St. George. – Thomas 

 Stay off my property! – Thomas 

 All my favorite hiking and swimming places. – Thomas 

 Our local government is ignorant and the “Good Old Boys” Club needs replaced by a 

conservative group. – Canaan Valley 

 Dryfork/Redcreek. – Parsons 

 Near schools and churches. – Parsons 

 Hunting and fishing out the locals. – Parsons 

 Can’t keep them out of public places! – Parsons 

 Everywhere!!! – Davis 

 On our land. – Canaan Valley 

 St. George. – St. George 

 National Forest. – Parsons 

 Out and about after 10 PM. – Davis 

  Wetlands, beaver ponds, my road 219 when I am trying to drive somewhere. Try to drive 

somewhere during Leaf Peepers!! – Thomas 

 In my community. – Hendricks 

 The otter creek wilderness. – Hambleton 

 Sometimes we feel we want to keep life private for our residents. – Unknown 
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 The whole county. – Red Creek 

 Anywhere. – Parsons 

 Yes, it’s nice to have private areas that only local people know about, but no, I don’t think that is 

a realistic goal. – Canaan Valley 

 Pierce/Benbush – Thomas 

 Residential areas. – Davis 

 My street. – Parsons 

 All of the county! – St. George 

 On highway, in grocery stores. – Thomas 

 I don’t want to see an explosion in the amount of tourism anywhere in this county. – Davis 

 Snow covered roads. – Canaan Valley 

 Do not want tourists to go to inaccessible businesses prefer they support the businesses that 

don’t discriminate. – Thomas 

 Anywhere in the woods. – Davis 

 Limit expansion on protected lands. – Thomas 

 I do not want tourists on horseback on Dolly Sods trails – Any of them. They are so destructive, 

and the riders are not really participating positively in nature! – Davis 

 Some residential neighborhoods with rental spaces/homes where the rudeness or inconsiderate 

nature of some “partying” tourists not welcome with family and working class/need to 

sleep/rest homes. – Canaan Valley 

 Thomas and Davis. – Thomas 

 Canaan Lowlands and unspoiled areas. Nature conservancy doing great work. - Eglon 

 Keep them in the valley. I want them to stop invading Thomas and Parsons. Stay in the parks 

visit – period. - Hendricks 

 No Where in Tucker County. – Hambleton 

 In my living room. – Canaan Valley 

 My back yard. – Canaan Valley 

 Secret swim spots. – Davis 

 “Wilderness” areas, whether or not officially designated, need to have limited access. Tourists 

don’t belong anywhere they aren’t fully prepared to be. Education about limited access by 

vehicle, by cell phone, etc., is super important! – Canaan Valley 

 However, use constraints (e.g., 4 wheelers, snowmobiles, etc.,) are very incompatible with some 

existing uses. Many areas have and need extensive use regulation. – Dryfork 

 Uncontrolled (no police) traffic behavior and speeding in residential areas. – Canaan Valley 

 My area. – Hambleton 

 My home! – Davis 

 I’m thinking security, schools may not want tourists wandering in, same with the Rubenstein 

Center, resident camps cannot have tourists just dropping in expecting to walk around when 

campers present. – St. George 

 Davis, Thomas – The amount of tourists here now is good – do not increase. – Davis 

 All depends on their respect for the beauty and the community. – Davis 

 Depends on the nature of activity i.e., No gamming, casting. Keep as much natural, quiet 

peaceful places. – Thomas 

 My street. – Hambleton 

 My home, my church. – Parsons 

 Wood land, rivers, hollers, mountains. – St. George 
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 Anywhere within county limits. – Davis 

 Keep the wild and/or natural areas I such a way that they could be visited without major human 

impact on wildlife and scenery. – Parsons 

 Blackwater Canyon. – Parsons 

 Having too many in the woods could damage the environment for the wildlife animals. – St. 

George 

 Private property any places agreed upon as sacred. – Davis 

 My community of Pierce. – Thomas 

 Canaan Valley should be more strongly protected and not turned into townhouses. This will 

diminish the long term tourism potential, development should be well planned. – Canaan Valley 

 My community of Pierce. – Thomas 

 In the residential neighborhoods. – Thomas 

 Everywhere. – Thomas 

 No Chains. – Thomas 

 All of the county. – Canaan Valley and Red Creek 

 My front fields. – Red Creek 

 We just don’t need any more resorts/big attractions. – Thomas 

 Private property. – Hambleton 

 Canaan Valley Wildlife Refuge should be for locals and wildlife. – Davis 

 Our areas – We have enough in Canaan. – Leadmine 

 I don’t think it’s a good idea to have too much tourism that involves winter driving back roads. 

People just don’t know how to drive, say Limestone Road in in winter, if they’ve used to be in 

Virginia’s mild winters. – St. George 

 Don’t want them overwhelming the natural areas. Some danger of that. We see deterioration of 

the nature on the Sods, for example - - too many hikers and horses. Also some danger that 

natural areas will become islands: think (horrors!) Gatlinburg outside the smokies. – Canaan 

Valley 

 No, but many do not want overcrowding on Thomas Trails. – Thomas 

 Taking up all urban housing. I fear the conversion of downtown units all going to tourists. Need a 

balance. - Thomas 
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Do you have any additional comments about this survey or tourism in Tucker County? 
 

Theme References Theme References 

Negative  Growth management  

need good jobs not tourism 21 manage the growth 27 

don't want tourism 19 no commercialization 11 

tourism = low wage and 

seasonal jobs 
11 visitor management 5 

need affordable housing 9   

tourism = problems 6   

    

Challenges  Opportunities  

top of mtn vs bottom 16 
more amenities/attractions for 

residents and visitors 
22 

more public services 11 ecotourism 6 

locals vs outsiders 7 diversify economy 4 

need community input 7 heritage tourism 4 

ski area improvements 7 tourist train 3 

need cooperation 5 corridor H 3 

dilapidated buildings 4 create national park 2 

workforce training 4 indoor activities 2 

marketing 4 regional tourism 1 

common vision 3 people are an asset 1 

leadership 3   

internet 3   

road conditions 3   

parking 2   

communication 1   

control ATV's 1   

cleanliness 1   

brain drain 1   

handicap accessibility 1   

activities for kids 1   

downtown improvements 1   
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Demographics 
 
 

 
 

 

Gender  
Frequency Valid Percent 

Valid 

Female 358 58.4 

Male 255 41.6 

Total 613 100.0 

Missing 

No Response 18 
 

System 6 
 

Total 24 
 

Total 637 
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What is your age?   
Thomas Davis Canaan Valley Ham/Hen Parsons County 

Count Col % Count Col % Count Col % Count Col % Count Col % Count Col %  
1-24 3 3.6% 1 1.2% 1 .8% 1 1.5%   6 1.0% 

25-34 9 10.7% 8 9.6% 4 3.4% 8 11.8% 6 3.4% 43 7.0% 

35-44 16 19.0% 10 12.0% 6 5.0% 5 7.4% 14 8.0% 58 9.4% 

45-50 3 3.6% 3 3.6% 6 5.0% 6 8.8% 15 8.5% 43 7.0% 

51-60 15 17.9% 14 16.9% 30 25.2% 14 20.6% 40 22.7% 132 21.4% 

61-69 19 22.6% 27 32.5% 38 31.9% 15 22.1% 58 33.0% 179 29.0% 

70+ 19 22.6% 20 24.1% 34 28.6% 19 27.9% 43 24.4% 157 25.4% 

Table 
Total 

87  85  120  69  181  618 100.0% 
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What is the highest level of education you have completed?  

 
Thomas Davis Canaan Valley Ham/Hen Parsons County 

Count Col % Count Col % Count Col % Count Col % Count Col % Count Col % 

 

Less than high 
school degree 

  2 2.4% 4 3.4% 1 1.5% 7 4.1% 19 3.1% 

High school 
degree or 
equivalent 

17 20.0% 14 17.1% 7 5.9% 25 36.8% 60 34.9% 152 24.8% 

Some college 16 18.8% 12 14.6% 11 9.3% 21 30.9% 50 29.1% 129 21.1% 

Undergraduate 
or post-
secondary 
degree 

27 31.8% 24 29.3% 49 41.5% 9 13.2% 18 10.5% 143 23.4% 

Graduate 
school degree 

25 29.4% 30 36.6% 47 39.8% 12 17.6% 37 21.5% 169 27.6% 

Total 87  85  120  69  181  612 100.0% 
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What is your approximate family income from all sources, before taxes in 2015?    
Thomas Davis Canaan Valley Ham/Hen Parsons County 

Count Col % Count Col % Count Col % Count Col % Count Col % Count Col %  
Less than 
$20,000 

16 21.9% 7 9.6% 5 4.8% 11 17.7% 34 20.6% 85 15.4% 

$20,001 to 
$40,000 

28 38.4% 17 23.3% 17 16.3% 18 29.0% 55 33.3% 155 28.0% 

$40,001 to 
$60,000 

15 20.5% 17 23.3% 19 18.3% 16 25.8% 31 18.8% 119 21.5% 

$60,001 to 
$80,000 

5 6.8% 6 8.2% 12 11.5% 5 8.1% 25 15.2% 62 11.2% 

$80,001 to 
$100,000 

3 4.1% 10 13.7% 15 14.4% 6 9.7% 12 7.3% 51 9.2% 

$100,000 + 6 8.2% 16 21.9% 36 34.6% 6 9.7% 8 4.8% 81 14.6% 

Total 87  85  120  69  181  553 
100.0

% 
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How long have you lived in Tucker County?  
Thomas Davis Canaan Valley Ham/Hen Parsons County 

Count Col % Count Col % Count Col % Count Col % Count Col % Count Col % 
 

1 year or 
less 

6 7.2% 3 3.6% 7 6.0%   2 1.2% 
19 3.1% 

2-5 years 7 8.4% 9 10.8% 16 13.8% 3 4.5% 9 5.2% 48 7.9% 

6-10 years 8 9.6% 9 10.8% 15 12.9% 4 6.0% 8 4.6% 50 8.2% 

11-15 years 9 10.8% 11 13.3% 16 13.8% 2 3.0% 8 4.6% 50 8.2% 

16-20 years 5 6.0% 12 14.5% 16 13.8% 2 3.0% 8 4.6% 47 7.7% 

21-30 years 8 9.6% 8 9.6% 14 12.1% 9 13.4% 20 11.6% 70 11.5% 

31-40 years 13 15.7% 11 13.3% 21 18.1% 11 16.4% 18 10.4% 84 13.8% 

41 or more 
years 

27 32.5% 20 24.1% 11 9.5% 36 53.7% 100 57.8% 
241 39.6% 

Table Total 
87  85  120  69  181  609 100.0

% 
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ENROLLED 

Senate Bill No. 561 

(BY SENATORS WILLIAMS, UNGER, SYPOLT AND MILLER) 

____________ 

[Passed April 11, 2013; in effect from passage.] 

____________ 

  

  

  

AN ACT to establish the Tucker County Cultural District Authority; providing 

legislative findings; forming the Tucker County Cultural District 

Authority; providing for appointment of members; providing for 

organization and bylaws; requiring quarterly meetings; providing for 

quorum; authorizing proxy voting; providing for parliamentary 

procedure; providing for certain powers and duties of the board; 

establishing funding priorities; allowing public and private 

partnerships; granting certain specific authority to the president of 



 

Appendix E Page 2       TCCDA Performance Agenda 2017 

the authority; requiring cooperation of state agencies; and allowing 

various municipalities, boards, commissions, agencies and others to 

assist the authority. 

Be it enacted by the Legislature of West Virginia: 

TUCKER COUNTY CULTURAL DISTRICT AUTHORITY. 

§1. Legislative Intent. 

    The Legislature finds and declares that: 

    (1) The many and varied outdoor recreational activities in Tucker County, 

West Virginia, have long been an important element in a mature tourism 

industry for this state. 

    (2) The two great state parks at Blackwater Falls and Canaan Valley, the 

Canaan Valley National Wildlife Refuge, the Blackwater Canyon, the 

Monongahela National Forest making up fifty percent of land in Tucker County, 

and the towns of Parsons, Thomas, Davis, Hambleton and Hendricks, are sources 

of pride to all West Virginians and mainstays of the important tourism 

industry in this state. 

    (3) Tucker County, West Virginia, is the home to a growing number of 

artists, artisans and patrons of the performing arts. The burgeoning cultural 
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tourism opportunities offered by the performing arts compliment (sic) and 

enhance the outdoor recreational activities already existing in the area. 

    (4) There is strong community-based support in Tucker County to 

encourage, develop and enhance the various aspects of the cultural tourism 

component of the regional economy. Opportunities exist to create, expand and 

compliment areas of cultural, historical, archeological and industrial 

heritage and educational interest in Tucker County. 

    (5) The creation of additional employment and investment opportunities 

for the present and future residents of Tucker County is a desirable goal. 

§2. Tucker County Cultural District Authority established. 

    (a) The Tucker County Cultural District Authority is established. 

    (b) The Tucker County Cultural District Authority consists of seven 

members, all of whom must be citizens and residents of Tucker County. One of 

the members shall be a member of the Tucker County commission, and six 

members shall be laypersons with a demonstrated interest in cultural tourism 

in Tucker County, recommended by the Tucker County Commission and appointed 

by the Governor. 
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    (c) Initial appointments shall be staggered for one year, two years and 

three years, divided equally or as nearly as possible between these terms. 

After that, terms of appointment shall be for four years. Lay members may be 

appointed for successive terms. All members, unless otherwise removed, serve 

until their terms expire or successors have been appointed. A vacancy caused 

by the death, resignation or removal of a member prior to the expiration of 

his or her term shall be filled only for the remainder of the unexpired term. 

    (d) The authority shall elect from its membership a president, vice 

president, secretary and treasurer. 

    (e) The authority shall create bylaws that establish the duties and 

obligations of the officers and members, including those authorized by this 

act. 

    (f) No member of the authority may be paid for being a member, nor may 

any member be reimbursed for any expense related to his or her membership or 

travel for meetings. 

§3. Meetings. 

    (a) The authority shall meet at a time and place designated by the 

president at least quarterly or as otherwise determined by the president. 
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Additional meetings may be held when called by the president or when 

requested in writing by at least three members of the authority. 

    (b) Four members present at a meeting of the authority is a quorum. 

    (c) Each member of the authority is entitled to one vote. A member may 

assign his or her vote by written proxy. 

    (d) Robert’s Rules of Order is the parliamentary guide for the conduct of 

all meetings. 

§4. General duties and powers. 

    (a) The Tucker County Cultural District Authority is authorized to: 

    (1) Plan and execute an ongoing and continuous program for the 

development and enhancement of artistic, cultural, historical and 

recreational attractions that will promote culture, education and tourism in 

Tucker County; 

    (2) Plan and execute a program for the restoration and development of the 

Cottrill's Opera House in Thomas, West Virginia, so as to preserve and 

enhance the building as a significant cultural, historical and educational 

source of importance in this state; 
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    (3) Complete a comprehensive plan with a cost-benefit analysis for the 

entire cultural district in Tucker County, including, but not limited to, a 

large venue indoor/outdoor multiple-use performance hall; 

    (4) Review all available funding sources and direct the president to 

apply for any grants, allocations, gifts or other sources of funding that may 

be used to further the goals of the authority; 

    (5) Within the limit of available funds, from any source, whether public 

or private: 

    (A) Apply the initial public funds received to the completion of the 

Cottrill's Opera House in Thomas, West Virginia, as the first and foremost 

priority of the authority; 

    (B) Award grants and stipends for the encouragement of the arts in the 

public schools of Tucker County; and 

    (C) Award grants and stipends to individuals, not-for-profit entities and 

other cooperatives for projects that further the development of the arts in 

Tucker County; 

    (6) Perform other functions and employ individuals as necessary to carry 

out the goals and purposes of the authority as specified in this act; 
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    (7) Own or operate, individually or in conjunction with another public 

agency or private person, firm or corporation, facilities and equipment 

considered necessary or convenient for the implementation of the duties and 

goals of the authority; and 

    (8) Report to the Tucker County commission on at least an annual basis, 

or as requested by the commission, as to the progress of any plan, program or 

objective of the authority. 

    (b) The president of the authority, with the advice and written consent 

or authorization of the authority, is authorized to: 

    (1) Apply for grants and other endowments in support of the artistic, 

historical or educational programs in the cultural district and the goals and 

objectives of the authority; 

    (2) Receive and disburse funds from governmental and nongovernmental 

sources in furtherance of the goals and objectives of the authority; 

    (3) Set up financial accounts as required and submit financial reports 

quarterly to the authority; 

    (4) Make and execute contracts as authorized by the authority; and 
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    (5) Perform other duties as authorized by the authority that are 

consistent with the goals and objectives of the authority. 

§5. Cooperation of state agencies. 

    (a) All state and local governmental personnel and agencies shall 

cooperate to the fullest extent with the authority to accomplish any plan, 

project or program developed by the authority. Those agencies shall assist in 

the effective development of cultural, historical, education and recreational 

activities in Tucker County that will result in the area becoming a 

significant area for tourism, culture and education. 

    (b) Tucker County, the towns of Davis, Hambleton, Hendricks, Parsons and 

Thomas and any other municipality in the county, and any board, commission, 

authority, agency or other office created under authority thereof, may, in 

its discretion, engage in any activity or undertaking designed to assist the 

authority in the proper and effective development of the goals, plans, 

programs or projects of the authority consistent with the guidelines provided 

in this act. 
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